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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 
Newspapers  have  their  reasons  for  avoiding  the 
more  gruesome  photographs  from  the  Iraq  war, 
but  there’s  no  reason  for  their  Web  sites  to  follow 
suit,  says  columnist  Steve  Outing.  See  “Stop  the 
Presses.” ...  Rate  Bartholomew  reports  that 
foreign  newspapers  had  remarkably  different 
coverage  of  a  riot  in  Mosul,  Iraq,  than  U.S. 
papers  (“Headlines,”  April  17). ...  Eight 
newspaper  Web  sites  or  networks  appeared  on 
Nielsen/ZNetRating’s  top  20  news-site  list  for 
March  (“Headlines,”  April  17). ...  And  “Digital 
How-to”  columnist  Charles  Bowen  visits 
WireTap,  the  “independent  information  source 
by  and  for  socially  conscious  youth.” 


LETTERS 


AlWAYUEAVE’EMlAVGHINfi 

First,  I’d  like  to  congratuiate 
Ek^iP  Editor  Greg  Mitchell  on  his 
recent  appearance  on  the  Public 
Broadcasting  Service  program  Now  With 
Bill  Moyers.  Mitchell’s  comments  were 
direct,  pointed,  and  insightful. 

Second,  Allan  Wolper’s  recent  arguments 
against  civic  journalism  made  me  laugh 
because  they  are  utterly  ridiculous  [“RIP, 
civic  journalism,”  April  14,  p.  26]. 

KEN  SANDS 
MANAGING  EDITOR  OF  ONLINE 
AND  NEW  MEDIA 
The  Spokesman-Review 
Spokane,  Wash. 

WAR  IS  HELL.  ON  HED  PEOPLE.  TOO 

IF  YOU  WONDER  WHY’  THE  MEDIA  IS 
being  clobbered  for  its  negative 
reporting  of  the  Iraq  war,  take  a  good 


1  being  clobbered  for  its  negative 

reporting  of  the  Iraq  war,  take  a  good 

look  at  your  March  31  ■  - -• 

issue.  Your  opinions  start  LET 

on  the  front  page  ^th  the 
hed  for  the  story  “The 

Long  Haul  and  the  kicker  .ditorandjmb. 

“As  the  cakewalk  turns 
ugly,  is  the  press  ready  for  ^ 
anot-so-quickwar?  Editor  &Publ 

When  we  venture  in-  pwaduHiy,  Ne 

side,  we  are  greeted  by  the  jooo3.Plea.se 

banner  hed  “From  quick 

vvar  toquagmi^re?  with  tion,  location 

the  deck  As  the  war  gets 

won;e,  the  press  must  dig  foraUthe  mm 

in  tor  the  long  haul  —  and 

dig  deeper  for  answers.” 

After  serving  in  combat  with  the  3rd 
Infantry  Division  in  World  War  II  and  then 
as  a  weekly-newspaper  editor  and  publisher 


for  50  years,  I  am  shamed  by  many  print 
reports  of  the  war  and  shocked  the  bible 
of  the  industry  would  join  the  “Bash  Bush 
regardless  of  what  he  does  campaign.” 

EDWARD  KLEIN 
Warwick,  N.Y. 

OUT  COMPETITION  IS  GOOD! 

I  SUPPORT  Jay  Harn’s  response  to 
your  March  17  cover  story,  “Putting 
Your  Best  Foot  Forward”  [“Letters: 

On  the  daily/w'eekly  divide,”  March  24, 
p.  3].  Like  Jay,  I  was  appalled  that  “Local 
Weeklies”  were  categorized  as  daily 
newspapers’  competition.  Then,  too,  w'e 
were  relegated  to  the  back  row  with  the 
“\  ellow  Pages.”  And  even  the  deck  hurt: 
“With  ad  budgets  tight,  newspapers  must 
outshine  the  competition  to  grow  .” 

BECKY  CLARK 
PUBLISHER-EDITOR 
Idylhcild  (Calif.)  Town  Crier 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  '"Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasorvs. 


CORRECTION.S 
In  "RIP,  civic  joiimalvnn,” 
April  14,  p.  26,  E&P 
misidentified  the  North 
Carolina  neu'spaper 
that  accepted  $177,000 
from  the  Pew  Center  for 
Ciinc  Journalism.  It  was 
not  The  News  &  Observer 
in  Raleigh  but  'fhe 
Charlotte  Observer. 


„  _  In  “In  the  hot  pursuit  of 

■easons.  * 

the  cold  facts,  April  14, 

p.  12,  E&P  misidentified 
Gretchen  Putnam  at  The  Eagle-Tribune 
in  Lawrence,  Ma,s.s.  She  is  not features 
editor  but  metro  editor  at  the  newspaper. 


- 50  YEARS  AGO  - - 

NEWSPAPERDOM  *  FROM  EDITOR  &  PUBLISHER 


.APRIL  18,  1953: 
Brilliantly  lighted  and  a  block 
long  in  two  directions,  the 
huge  “nenre  center”  newsroom 
of  The  Associated  Press  at 
Rockefeller  Center  in  New  York 


staggers  and  stimulates  the 
imagination  of  the  casual  visitor 
and  fills  him  with  curiosity  and 
confusion. 

In  his  first  formal  address  since 


Inauguration  Day.  President 
Eisenhower  paid  great  tribute 
to  the  press  before  the  annual 
meeting  of  the  American  Society 
of  Newspaper  Editors  in 
Washington  on  April  16. 
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HOBBY  YIP/REUTLKS 


Traditionaily  a 
perfunctory  affair, 
Freedom  Communi¬ 
cations  Inc.’s  annual 
shareholders’  meeting 
on  Friday  and  Satur¬ 
day  will  deal  with 
dissent  over  its 
board’s  recent 
decision  to  explore  a 
possible  sale  of  the 
famHy-owned  com¬ 
pany.  This  dissent 
led  to  the  recent  resig¬ 
nation  of  company 
Director  John  F.  Bitzer 
Jr.,  an  advocate  of 
family-owned 
newspapers,  who 
cited  a  “lack  of  fair¬ 
ness”  in  the  decision¬ 
making  process. 

In  an  April  3  letter 
obtained  by  £&/*, 
Bitzer,  an  outside 
director  since  1995, 
wrote  to  the  board’s 
nominating  committee 
that  he  does  not 
“endorse  the  process” 
of  a  special  committee 
that  was  “unfairly 
biased  in  favor  of  a 
sale  of  the  company.” 

The  board  had  based 
its  decision  to  explore 
such  a  transaction  on 
the  fact  a  majority  nf 
shareholders  support 
a  possible  merger  or 


cally  far  from  the  virus,”  said  John  Bussey,  a  deputy 
managing  editor  for  The  Wall  Street  Journal  who 
oversees  its  Hong  Kong  office,  where  wearing  masks 
became  mandatory  for  all  staffers  April  1.  “We  are  also 
encouraging  them  to  avoid  crowded  places  in  Hong 
Kong  and  have  restricted  plane  travel.” 

The  Journal  has  56  full-time  newspeople  in  Hong 
Kong  —  and  more  than  100  throughout  Asia  —  that 
report  for  its  U.S.,  European,  and  Asian  editions,  as 
well  as  Dow  Jones  Newswires.  Many  Journal  staffers 
in  the  Asian  bureaus  are  working  from  home,  said 
Bussey,  who  added  that  contingency  plans  are  in  the 
works  to  produce  the  Asian  edition  from  \h.eJoumar s 
New  York  and  New  Jersey  facilities  if  the  Hong  Kong 
bureau  is  shut  down:  “We  are  on  a  communications 
network  easily  accessed  from  remote  locations.” 

Elsewhere  in  Asia,  journalists  are  using  masks 
as  well,  at  least  in  crowded  locations  and  inside 


SARS  concerns  spread  like  a  virus 
in  newsrooms,  not  only  in  Asia 
but  also  in  North  America 


BY  JOE  STRUPP 

WITH  THE  WAR  IN  IrAQ  WINDING  DOWN, 
foreign  correspondents  are  turning  their 
attention  to  a  different  battle,  which  may 
prove  equally  deadly  and  more  difficult  to  cover. 
SARS  (severe  acute  respiratory  sv-ndrome)  has  turned 
life  upside  down  in  many  Asian  cities,  as  well  as 
Toronto,  where  dozens  of  cases  are  turning  up  each 
day  and  deaths  continue  to  mount. 

The  health  and  safety  of  reporters  and  editors, 
particularly  in  the  heavily  hit  areas  around  Beijing, 
Hong  Kong,  and  Singapore,  is  a  prime  concern  that 
already  has  caused  some 
journalists  to  relocate  family 
members  and  others  to  work 
from  home  and  don  surgical 
masks. 

And  last  week,  back  in  the 
United  States,  Seattle  Times 
business  columnist  Stephen 
Dunphy  w'as  asked  to  work 
at  home  for  a  few  days  after 
covering  a  local  trade 
delegation’s  recent  trip  to 
Shanghai. 

“We  are  trying  to  keep  our 
[foreign]  reporters 

wear 

they  cover  a 

conference  the  of 
Wales  Hospital  in  Hong  Kong. 
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been  washing  their  hands  after  touching  taxi  and  bus 
doors,  elevator  buttons,  and  escalator  railings. 

Erik  Eckholm,  Beijing  bureau  chief  for  The  New 
York  Times,  said  he  is  wearing  a  mask,  gloves,  and  a 
gown  when  he  visits  hospitals,  but  not  on  a  daily  basis 
outside.  “Life  has  been  pretty  normal  otherwise,”  he 
said.  “They  did  cancel  a  Rolling  Stones  concert  I  had 
tickets  to,  so  that  upset  me.” 

Ellen  Nakashima,  who  is  reporting  from  Singapore 
for  The  Washington  Post,  said  she  also  wears  pro¬ 
tective  clothing  at  hospitals,  but  not  elsewhere.  “The 
airport  is  almost  empty,  and  people  are  staying  home 
a  lot  more,”  she  noted.  “And  taxi  drivers  watch  who 
they  pick  up.”  1) 


hospitals,  editors  said.  Others  have  worked  from 
home  when  needed.  “We  are  asking  people  to  follow 
local  health  guidelines,”  said  Phil  Bennett,  assistant 
managing  editor  for  foreign  news  at  The  Washington 
Post.  And  Marjorie  Miller,  foreign  editor  at  the  Los 
Angeles  Times,  said  her  paper  had  distributed  masks 
to  all  Asian  bureaus,  but  stopped  short  of  mandating 
their  use.  “It  is  up  to  them  how  to  handle  it,”  she  said. 
“At  this  point,  no  one  has  asked  to  leave,  but  some 
people  are  changing  travel  to  avoid  some  areas.” 

Editors  at  The  Associated  Press  said  they  have  dis¬ 
tributed  masks  to  all  Asian-based  journalists,  and 
some  AP  bureaus  are  having  their  doors  and  furniture 
wiped  regularly  with  bleach.  AP  staffers  also  have 


sale  of  the  parent  of 
The  Orange  County 
Register  in  Santa  Ana, 
Calif.,  and  27  other 
daily  newspapers. 
Bitzer,  a  member  of 
the  family  that  owns 
The  Press  of  Atlantic 
City  in  New  Jersey, 
wrote  that  the  margin 
of  this  support  is 
“razor-thin." 

In  a  statement 
faxed  to  E&P  Friday, 
Freedom's  special 
committee  responded 
that  it  has  sought 
advice  from  top 
outside  experts  and 
has  confidence  in  the 
process  to  date. 

-  LUCIA  MOSES 


Papers  offer  post-combat  counseling 


Black  Hawk 
gone:  The 
Christian 
Science 
Monitor’s  Ann 
Scott  Tyson 
with  helicopter 
in  Iraq  on  April 
8  and  at  home 
in  Bethesda, 
Md.,  with  her 
kids  last  week 


While  classified 
recruitment 
and  some  national¬ 
advertising  categories 
experienced  the 
biggest  drop-offs 
industrywide  in 
March,  other  seg¬ 
ments  and  categories 
held  relatively  steady. 

Retailers  are  “recog¬ 
nizing,  in  the  battle  for 
market  share  and  the 
tough  retail  climate, 
the  need  to  drive  con¬ 
sumers,”  said  S.  Scott 
Harding,  chairman 
and  CEO  of  News¬ 
paper  Services  of 
America,  the  news¬ 
paper  space  broker  in 
Downers  Grove,  III.  “I 
think  that  this  is  just 
the  reality  of  a  very 
tough  business  envi¬ 
ronment,  and  the  need 
to  drive  business." 

Automotive  adver¬ 
tising  started  the  year 
with  a  roar,  then  faded 
down  the  backstretch 
of  the  first  quarter 
when  the  war  started. 


bodies,  surprise  gunfire, 
and  ear-splitting  aircraft 
overhead  did  little  to 
make  Tyson  and  other 
reporters  with  the  U.S. 
Army’s  3rd  Infantry 
Division  feel  safe.  “I  saw 
my  share  of  gruesome 
things,”  said  Tyson,  who 
returned  to  her  Mary¬ 
land  home  April  10  after 
more  than  a  month  with 
the  unit.  “I  did  break 
down  and  cry  several 
times  because  of  the  risk 
and  trying  to  do  my  job 
all  at  once.” 

After  more  than  a 
week  back  home  with 
her  husband  and  four 


BY  JOE  STRUPP 

More  THAN 

most  embed¬ 
ded  reporters, 
Ann  Scott  Tyson  of 
The  Christian  Science 
Monitor  witnessed  at 
close  range  the  dangers 
of  covering  the  invasion 
of  Iraq.  Not  only  did  she 
share  a  tent  with  two 
embeds  who  were 
eventually  killed,  but  she 
later  flew  out  of  the  war 
zone  aboard  a  helicopter 
that  transported  several 
body  bags,  including  one 
holding  NBC  correspon¬ 
dent  David  Bloom. 

In  between,  dead  Iraqi 


children,  Tyson  said  the 
war  remains  very  much 
in  her  mind.  “I  will  hear 
a  boom  or  the  sound  of  a 
plane,  and  I  will  be  back 
there,”  she  told  E^P 
during  a  telephone 
interview.  “I  hear  words 
used  in  the  military,  and 
it  takes  me  back.” 

A  \6-yeax  Monitor 
veteran  with  no  previous 
combat  experience. 


Tj'son  said  she  has  yet 
to  start  reading  news¬ 
papers  on  a  regular  basis 
because  of  her  aversion 
to  war  news  and  does 
not  like  talking  about  it 
yet.  “Re-entry  has  been 
way  harder  than  I 
thought,”  she  admitted. 
“I’ve  had  to  very  slowly 
expose  myself  to  the  real 
world  again.” 

Tyson  is  just  one  of 
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hundreds  of  journalists 
who  have  returned  —  or 
soon  will  —  from  the 
combat  region  now  that 
the  serious  fighting  (if 
not  dying)  has  ended. 
While  some  reporters 
will  make  easy  adjust¬ 
ments,  others  will  need 
help  to  deal  with  post¬ 
war  stress,  say  psycholo¬ 
gists.  Those  problems 
can  range  from  low-level 
anxiety  to  nightmares  to 
lack  of  sleep,  and  even  to 
permanent  emotional 
damage. 

“It  always  depends  on 
the  person,”  said  Roger 
Simpson,  director  of  the 
Dart  Center  for  Journal¬ 
ism  and  Trauma  at  the 
University  of  Washing¬ 
ton.  “Evidence  of 
emotional  impact  may 
not  surface  right  away.” 
Simpson  said  news 
outlets  should  have  a 
professional  counselor  or 
psychologist  assess 
combat  rejx)rters  when 
they  return.  Then  they 
should  watch  them  for 


problems  that  could 
endure  and  give  them  an 
opportunity  to  discuss 
their  experience. 

“If  they  see  horrible 
sights,  there  is  a  good 
chance  they  might  have 
some  symptoms,”  said 
Joseph  Etherton,  a 
clinical  therapist  and 
associate  professor  of 
psychology  at  Loyola 
University  in  New 
Orleans.  “It  is  hard  to 
get  it  out  of  your  mind.” 

News  organizations 
are  responding  to  the 
returning  journalists  in 
different  ways.  Some, 
such  as  Cox  Newspapers 
Inc.,  are  planning 
mandatory  counseling, 
according  to  Foreign 
Editor  Chuck  Holmes. 
Holmes,  whose  combat 
experience  includes 
coverage  of  fighting  in 
Rwanda,  Lebanon, 
and  Kosovo,  added;  “I 
suffered  a  bit  of  post- 
traumatic  stress  disorder 
[PTSD]  after  Rwanda.  I 
had  nightmares  for  a  few 


weeks,  and  it  probably 
would  have  helped  to 
have  some  counseling  of 
some  kind.” 

Other  newspapers, 
such  as  The  Wall  Street 
Journal  and  The  Wash¬ 
ington  Post,  plan  to  use 
their  existing  employee- 
assistance  programs, 
which  provide  counsel¬ 
ing.  Bill  Spindle,  who 
edits  the  JoumaT s 
Middle  East  coverage, 
said  the  program  helped 
many  after  the  9/11 
attacks  in  2001  and  the 
killing  of  correspondent 
Daniel  Pearl  last  year. 

Still,  several  editors 
said  they  have  yet  to 
focus  on  providing  such 
counseling.  “It  is  some¬ 
thing  we  really  should  be 
looking  at,  but  we  have 
not,”  said  Tim  Connolly, 
international  editor  of 
The  Dallas  Morning 
News,  which  has  had  as 
many  as  five  journalists 
in  Iraq. 

A  2001  study  by 
Anthony  Feinstein, 


associate  professor  of 
psychology  at  the  Uni¬ 
versity  of  Toronto,  found 
that  war  journalists  were 
three  times  more  likely 
to  show  post-traumatic 
stress  symptoms  than 
those  who  had  never 
covered  war  and  that 
more  than  one  in  four 
war  correspondents 
were  expected  to  receive 
a  PTSD  diagnosis  some¬ 
time  in  their  lives.  This 
high  rate  is  similar  to 
that  of  combat  vets, 
Feinstein  said.  War 
reporters  also  were 
found  to  have  higher 
rates  of  alcohol  abuse 
versus  noncombat 
reporters.  TV  news 
outlets  are  better  than 
newspapers  at  support¬ 
ing  w'ar  reporters,  he 
added,  with  newspapers 
providing  “very  little,  if 
anything”  in  terms  of 
postwar  support.  i) 

Rafe  Bartholomew 
contributed  reporting 
to  this  story. 


Inc.  vice  chairman  and  CEO 

orchestrated  several  appear-  ;  Ix 

ances  by  well-known  musicians.  !  j 

A  February  NAA  board  i  !  / 

meeting  in  Boca  Raton,  ■ _ _ / 

Fla.,  was  enlivened  by  The  With  Michael  Martin  Murphey, 
Supremes,  and  a  similar  without  a  horse  called  Wildfire 

August  gathering  in  Santa  Fe,  trumpet  and  French  horn.  “I 

N.M.,  featured  Michael  Martin  know  some  of  these  people  per- 
Murphey,  known  for  the  1975  hit  sonally,  and  I  know  their  agents.” 

Now  the  Dick  Clark  of  Denver 
has  arranged  for  the  Four  Tops 
and  Three  Dog  Night  —  along 
with  a  surprise  guest  he  refuses  to 
disclose  —  to  perform  at  next 
week’s  NAA  convention.  (How 
about  Huey  Lewis  and  the  News 
or  maybe  Cat  Mother  and  the 
All-Night  Newsboys?)  Said 
Singleton,  “I  will  leave  my  year  as 
chairman  with  the  message  that 
newspapers  are  fun.”  11 


BY JOESTRUPP 

IF  William  Dean  Single- 
ton  ever  gets  out  of  the 
newspaper  business,  he 
could  very  well  take  up  a  second 
career  as  a  rock-concert  pro¬ 
moter.  During  his  yearlong  reign 
as  chairman  of  the  Newspaper 
Association  of  America,  which 
will  end  during  NAA’s  annual 
convention  April  27-30,  the 


MediaNews  Group 


of  Singleton  —  with  both 
pierformances  on  the  pub¬ 
lisher’s  nickel.  Guests  at 
Singleton’s  50th  birthday 
party  in  2001  might  recall  a 
double  bill  of  the  Four  Tops 
and  the  Fifth  Dimension,  who 
grooved  in  the  media  mogul’s 
backyard.  “After  newspapers, 
music  is  my  passion,”  said 
Singleton  with  Tops:  Can’t  help  myself  Singleton,  who  plays  the 


But  it  could  rally 
again,  according  to 
Douglas  H.  McCortcin- 
dale,  chairman,  CEO, 
and  president  of 
Gannett  Co.  Inc.  ‘The 
manufacturers  are 
telling  us  they  have  a 
lot  of  new  products 
coming  out  —  I 
think  25  or  26  new 
models,"  he  told 
analysts  last  week, 

“so  that  should  be  a 
positive  sign  for  the 
upcoming  months.” 

-  LUCIA  MOSES 

MEDIA  STRIKE 
OUT  IN  MIRNY 

Media  outlets  in 
Minnesota 
have  been  denied 
access  to  9,000  pages 
of  financial  documents 
related  to  last  year’s 
legal  battle  to  keep 
Major  League  Base¬ 
ball’s  Minnesota 
Twins  from  leaving 
Minneapolis. 

A  three-judge  panel  .' 
of  the  state  Court  of 
Appeals  on  Tuesday 
backed  a  lower-court 
ruling  that  determined 
the  digital  files  did 
not  have  to  be  made 
available  to  the  public 
or  the  press. 

Attorneys  for  four 
news  organizations 
said  they  were  consid¬ 
ering  an  appeal  to  the 
state  Supreme  Court 
-  JOE  STRUPP 

DAYLORDCUTS 

RACK-ARIT 

For  the  first  time 
in  85  years, 
someone  other  than  a 
Gaylord  will  hold  the 
top  jobs  at  The  Daily 
Oklahoman  in  Okla¬ 
homa  City  next  month. 
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Edward  L.  Gaylord, 

83,  announced  on 
Friday  that  he  is 
relinquishing  his 
publisher  and  editor 
titles  after  28  years. 

He  will  turn  them  over 
to,  respectively,  David 
Thompson,  formerly 
an  executive  at  the 
Oklahoman  and  at 
present  the  vice  presi¬ 
dent  of  advertising  at 
The  Charlotte  (N.C.) 
Observer,  and  Ed 
Kelley,  now  the 
editorial-page  editor 
at  the  Oklahoman. 

Gaylord,  who  will 
remain  chairman  and 
CEO  of  the  paper’s 
parent  company, 
made  the  announce¬ 
ment  in  his  newspaper 
a  little  more  than  a 
week  after  the  April  7 
groundbreaking  for 
Gaylord  Hall,  which 
will  be  the  $17-million 
home  of  the  Gaylord 
College  of  Journalism 
and  Mass  Communi¬ 
cation  at  the  Univer¬ 
sity  of  Oklahoma  in 
Norman. 

-  LUCIA  MOSES 

‘MEeC,’KIITV 

PARTNERSHIP 

The  San  Jose 
(Calif.)  Mercury 
News  has  entered 
into  an  editorial  and 
marketing  partnership 
with  the  local  NBC 
affiliate,  KNTV. 

The  Knight  Bidder 
paper  will  contribute 
stories  to  KNTV's 
1 1  p.m.  newscast. 

And  its  Spanish- 
language  weekly 
newspaper,  Nuevo 
Mundo,  will  contribute 
to  KNTV’s  sibling 
station,  KSTS,  a 
Telemundo  outlet. 

-  CARL  SULLIVAN 


Postwar  reconstruction? 


Wi 


BY  LUCIA  MOSES 

■iTH  April  came 
blooming  flowers 
and  a  bit  of  relief 
from  the  March  chill  in  news¬ 
paper  advertising  revenue. 

But  the  fulfillment  of  wishes 
for  a  quick  win  in  Iraq  hasn’t 
unleashed  showers  of  ad 
dollars,  leading  newspaper 
executives  to  keep  wondering 
to  what  extent  the  Iraq  war 
masked  other  problems  in  the  economy. 

During  a  conference  call  last  week,  Dennis  Fitz- 
Simons,  Tribune  Co.  CEO  and  president,  said  April’s 
newspaper  ad  revenue  was  better  than  March’s, 
thanks  to  Easter  retail  advertising.  Revenue  at  the 
Tribune  Publishing  Co.  grew  2%  in  the  quarter  and 
1%  in  March.  CJoldman  Sachs  &  Co.  forecasts  a  3% 
rise  in  overall  newspaper  ad  revenue  in  April,  follow¬ 
ing  a  1%  increase  in  March.  But  recessionlike  condi¬ 
tions  remain  in  place  at  some  companies,  helping 
explain  why  some  improved  their  operating  margins 


McCorkindale  (left).  Bidder,  and  others  have 
not  seen  any  spring  showers  of  ad  dollars. 


despite  little  revenue  growth. 

“Prospects  for  the  second 
quarter  and  the  year  are 
unclear,  given  the  war  and 
its  aftermath,”  said  Knight 
Bidder  Chairman  and  CEO 
Tony  Bidder.  With  ad  revenue 
up  only  0.3%  in  the  quarter, 
the  group  continues  to  knock 
out  costs  w'here  it  can,  includ¬ 
ing  a  cut  of  full-time  equiva¬ 
lents  by  3.4%.  “Everywhere, 
we’re  looking  at  FTEs,”  said  Bidder,  adding  that  the 
company  prepares  to  employ  other  cost  controls  that 
should  yield  savings  in  the  “tens  of  millions  of  dollars.” 

Media  General  Inc.  dusted  off  some  of  the  meas¬ 
ures  it  put  in  place  during  the  recession,  including  a 
hiring  freeze,  a  deferral  of  capital  e.xpenditures,  and  a 
cutback  in  discretionary  spending. 

And  Douglas  H.  McCorkindale,  Gannett  Co.  Inc. 
chairman,  CEO,  and  president,  told  investors  during 
a  conference  call  last  week  that  business  would  be 
“still  volatile”  in  the  coming  months.  (I 


Shareholders  Show  moneliy  proxy 


BY  LUCIA  MOSES 

N  THE  WAKE  OF  BUSINESS 

scandals,  greater  attention 
to  corporate  governance  has 
led  a  number  of  companies  to 
stagger  terms  for  their  board 
members  and  take  other  steps. 
On  Wednesday,  for  example, 
shareholders  at  Dow  Jones  &  Co. 
Inc.  voted  overwhelmingly  to 
require  bo^u^  members  to  stand 
for  election  every  year. 

Dow  Jones’  board,  which 
made  the  proposal  (after  similar 
shareholder  initiatives  were  shot 
down  the  last  six  years),  decided 
that  annual  elections  would  give 
shareholders  a  “greater  opportu¬ 
nity  to  evaluate  the  performance 
of  the  company’s  directors,” 
according  to  the  proxy. 

By  and  large,  however,  news¬ 
paper  companies  haven’t  shown 
a  huge  appetite  for  reform.  Only 
two  of  them,  I^ee  Enterprises  Inc. 


and  the  Washington  Post  Co., 
treat  stock  options  as  an  expense, 
having  decided  to  do  so  in  the 
past  year.  Knight  Bidder  will 
consider  at  its  annual  meeting 
Tuesday  a  shareholder  proposal 
to  expense  stock  options,  but 
shareholder  proposals  generally 
are  seen  as  long  shots. 

Dow  Jones  shareholders 
rejected  a  shareholder  proposal 
to  separate  the  jobs  of  chairman 
and  CEO,  another  governance 
issue  du  jour.  Sponsors  say  they 
will  try  again. 

“The  newspaper-publishing 
industry  has  traditionally  been 
at  the  back  of  the  pack  of 
corporate-governance  issues,” 
said  Nell  Minow,  a  corporate- 
governance  expert  who  founded 
the  Corporate  Library,  an  online 
research  service. 

In  her  view,  as  long  as  the  likes 
of  the  New  York  Times  Co.  and 


Washington  Post  Co.  maintain 
dual-class  stock  structures  that 
permit  family  control,  other 
governance  measures  are  just 
symbolic:  “None  of  this  matters 
if  you  still  have  tw'o  classes  of 
stock.”  Minow  said  public  com¬ 
panies  are  only  at  the  beginning 
in  terms  of  tightening  corporate 
governance,  and  believes  more 
changes  are  on  the  way. 

Investors  are  ftw  to  avoid 
those  dual-class  stocks,  though, 
and  newspaper  companies  have 
avoided  the  governance  scandals 
that  fueled  cries  for  businesses  to 
clean  up  their  acts,  pointed  out 
Alan  J.  (jottesman,  managing 
director  of  West  End  Commu¬ 
nications/Consulting  in  New 
York.  “I’m  not  sure  a  lot  of  these 
guys  have  a  problem  or  think 
they  have  a  problem,”  Gottesman 
said.  When  newspaper 
companies  have  bungled,  he 
said,  it  hasn’t  been  because  of 
the  governance  structure,  “it’s 
been  ineptitude.”  11 
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KANSAS 

Kevin  Wright  to  managing  editor  of  The 
Olathe  Daily  News,  owned  by  Knight 
Ridder  in  San  Jose,  Calif.,  from  editor 
of  three  weekly  newspapers  in  Kansas, 
all  owned  by  the  World  Co.  in  Lawrence. 
He  succeeds  Terri  Linn,  who  resigned. 


MINNESOTA 

Jon  Losness  to  publisher  and  editor  of  the 
Post-Bulletin  in  Rochester  from  general 
manager  and  editor  of  the  daily  owned  by 
Small  Newspaper  Group  Inc.,  based  in 
Kankakee,  Ill.  As  publisher,  he  replaces 
Bill  Boyne,  who  will  continue  to  serve  as 
editor  of  the  editorial  page. 
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ASSOCIATIONS 

Peter  K.  Bhatia 

Peter  Bhatia,  executive  editor  of  The 
Oregonian  in  Portland,  was  elected  presi¬ 
dent  of  the  American  Society  of  Newspaper 
Editors  at  its  annual  convention  in  New 
Orleans  on  April  11.  Other  ASNE  officers 
elected  to  serve  one-year  terms  were  Vice 
President  Karla  Garrett  Harshaw,  editor 
of  the  Springfield  (Ohio)  News-Sun  and  senior  editor  for  Cox 
Community  Newspapers;  Secretary  Rick  Rodriguez,  executive 
editor  of  The  Sacramento  (Calif.)  Bee;  and  Treasurer  David 
Zeeck,  executive  editor  of  The  News  Tribune  in  Tacoma,  Wash. 


BY  J.  J.  MC  GRATH 


NEW  MEXICO 
Tim  Archuleta  to  managing  editor  of  The 
Albuquerque  Tribune  from  city  editor  of 
the  E.W.  Scripps  Co.  newspaper.  He  will 
succeed  Phill  Casaus,  who  is  set  to  take 
over  as  editor  of  the  Tribune  June  1. 


NEW  YORK 
Bruce  Kaplan  to  New  York  sales 
representative  for  Parade,  based  in  New 
York,  from  account  director  for  Rosie 
magazine,  headquartered  in  New  York. 
Raquel  Rossman  to  New  York  sales 
representative  from  account  executive  for 
USA  Weekend,  based  in  McLean,  Va. 


Pantograph  in  Bloomington  and  assume 
responsibility  for  two  other  Pulitzer 
papers  —  The  Daily  Chronicle  in  DeKalb 
and  The  Daily  News  in  Rhinelander,  Wis, 


VIRGINIA 

Taaz  Williams  to  Eastern/Midwestem 
regional  director  of  newspaper  relations 
for  USA  Weekend,  headquartered  in 
McLean,  from  account  executive  for 
Gannett  Co.  Inc.’s  weekly  supplement. 


ARIZONA 

Don  Rowley  to  president  and  publisher  of 
Flagstaff  Publishing  and  its  affiliates, 
including  The  Arizona  Daily  Sun.  He  will 
continue  to  serve  as  vice  president  of  the 
Pulitzer  Newspapers  Inc.  unit  of  Pulitzer 
Inc.,  based  in  St.  Louis,  and  retain 
responsibility  for  Pulitzer  Missouri  News¬ 
papers  in  Park  Hills,  Mo.  Rowley  replaces 
Roy  Callaway,  who  retired  last  month. 


Terry  Wagner  to  the  newly  created  position 
of  director  of  circulation  operations  for 
the  Northwest  Herald  in  Crystal  Lake 
from  circulation  manager  for  the  flagship 
of  Shaw  Newspapers,  based  in  Dixon,  Ill. 
MaryMargaret  Maule  to  the  newly  created 
position  of  director  of  circulation  sales 
and  marketing  from  circulation- 
retention  manager  at  The  Virginian- 
Pilot  in  Norfolk. 


OHIO 

Susan  linsey 
Hyder 

to  vice  president 
of  advertising  for 
Tucson  News¬ 
papers,  the  joint  operating 
agency  of  the  Arizona  Daily 
Star  and  the  Tucson  Citizen, 
from  vice  president  of  advertis¬ 
ing  for  the  Gannett  Wisconsin 
Newspapers  unit  of  Gannett  Co. 
Inc.,  based  in  McLean,  Va.  She 
replaces  Barbara  Chodos,  who 
resigned. 


ILLINOIS 

Henry  Bird  to  vice  president  of  Pulitzer 
Newspapers  Inc.  Bird  will  retain  his 
titles  as  president  and  publisher  of  The 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


yvOoxe  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


1605  Colonial  Parkway,  Suite  200 
847.991.6900  •  Fax  847.934.6607 


Inverness,  Illinois  60067-4732 
info@youngswalker.coni 
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More  depressing  than  the  latest  diversity  census  is  the  ignorance 
many  editors  have  displayed  about  their  changing  hometowns 


The  reaction  to  results  of 
this  year’s  newsroom  diversity 
census  by  the  American  Societv’ 
of  NeAAspaper  Editors  (ASNE) 
provided  the  clearest  proof  yet  that  the 
annual  release  has  become  an  honorable 
e.\ercise  drained  of  passion,  if  not  of 
meaning.  It  might  be  compared  to  a 
memorial  service  for  Armistice  Day:  The 
observation  may  be  sincere  and  respectful, 
but  no  one  these  davs  can  claim  to  be 
moved  in  a  deeply  personal  way  by  the 
long-ago  sacrifices  of  the  young  men  who 
marched  off  to  World  War  I. 

There  was  no  genuine  It’s  a  s\ 
outrage  at  ASNE’s  conven- 
tion,  even  though  daily  iVlanV  C 

newspapers  failed  —  by  a  si  111  111  V 

wide  margin  —  to  meet  the  "  *  ‘ 

first  benchmark  on  the  way  kllOW’  \ 
to  an  industry  goal  of  demo-  lives  in 

graphic  pantv’  between 
newsrooms  and  their  COVerai 

markets  that  has  been 
pushed  off  literally  to  the  ne.\t  generation, 
to  2025.  Instead,  there  was  more  a 
collective  sigh  of  relief  that  dailies  had 
taken  another  baby  step  toward,  and  not 
away  from,  paritv-  by  slightly  increasing  the 
percent*^  of  African  Americans.  Hispanic 
Americans.  Asian  Americans,  and  Native 
Americans  in  their  newsrooms. 

This  extremely  modest  achievement  —  to 
12.53%  from  12.07%  last  year,  in  a  nation 
that  is  already  31%  minoritv'  —  was  met 
with  a  rather  desultoiy  reaction  even 
among  associations  of  journalists  of  color. 
There  was  a  suggestion  that  ASNE  break 
out  percentages  of  the  four  groups  at 
individual  newspapers  ne.\t  year.  How  this 
would  make  any  significant  difference  in 


It’s  a  shocker: 
Many  editors 
simply  don’t 
know  who 
lives  in  their 
coverage  areas 


hiring  newsrooms  that  look  like  .\merica 
was  left  unclear. 

The  real  news  from  the  ASNE  survey 
was  ferreted  out  independently  by  a  couple 
of  investigative  reporters  turned  journalism 
academicians,  Stephen  K,  Doig  and  Bill 
Dedman.  An  industry  committed  to 
diversitv’  should  be  .shocked  by  their 
finding  that  many  editors  simply  don’t 
know  who  lives  in  their  coverage  areas. 

But  the  evidence  of  ignorance  is  clear. 
Newspapers  responding  to  the  ASNE 
survev’  are  asked  to  supply  the  percentages 
of  minorities  in  the 

icker :  general  population  of  their 

.  circulation  areas.  It’s  no 

itOrS  surprise  that  rather  than 

look  the  numbers  up  in  the 
2000  U.S.  Census  data, 
lO  most  editors  prefer  to 

heir  guess.  What  is  disturbing 

is  that  they  also  mostly 
?  areas.  guess  low.  Dolg  and 

Dedman  found  that  184  of 
the  935  responding  editors  underestimated 
the  minoritv’  populations  in  their  markets 
by  at  least  25%,  and  75  of  them  thought 
that  the  communities  where  thev’  direct 
news  coverage  were  home  to  less  than 
half  the  percentages  of  minorities  who 
actually  live  there. 

America’s  hometowns  are  changing 
rapidly.  New  arrivals  prepare  Oaxaca-style 
mole  in  the  shadows  of  grain  elevators  in 
Nebraska  and  Vietnamese  pho  soup  in  the 
strip  malls  of  North  Carolina  Editors  who 
lose  track  of  who  is  —  and  isn’t  —  reading 
their  newspapers  would  be  a  drag  on  the 
industiy  in  any  era  At  a  time  that 
newsrooms  are  plaving  demographic 
catch-up,  thev’  are  especially  unhelpful. 


America’s  Oldest  Journal  Covering  the  Newspaper  Industry 
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Todd  Shields.  Washington  Editor. 
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AP's  Jockel 
Finck  files  a 
photo  of  Pope 
John  Paul  II 
using  a 
laptop  PC  in 
Krakow, 
Poland, 
last  August 
(right).  AP 
International 
Editor  Sally 
Jacobsen  and 
newsman  Lee 
Keath  work 
on  Persian 
Gulf  War  II 
copy  (below). 
Clients  visit  AP 
PhotoArchive 
terminals  to  do 
photo  research 
(bottom). 


New  blood  for  the  historie  news 
eooperative  arrives  in  the  person 
of ‘USA  Today’  ekief  Tom  Curley 

BY  LUCIA  MOSES 


WITH  ITS  BREEZY  STYLE  AND  COLORFUL 

graphics,  USA  Today  quickly  be¬ 
came  an  undeniable  force  in  Ameri¬ 
can  newspapering  after  it  burst  onto 
the  scene  in  1982.  But  even  with  its 
deep  resources,  the  country’s  biggest  national  newspaper 
can’t  do  without  The  Associated  Press  —  or  escape  its 
influence.  When  AP 
started  disseminating 
news  via  commercial  IT 
Web  portals  such  as 
Yahoo!,  for  example, 

USA  Today  realized  it  WliH|r 

could  never  again  pub- 

lish  its  way.  As 

President  and  Publisher 

Tom  Curley  peo- 

pie  saw  “we  have  to  pro-  Tom  Curley  (above,  left)  and  Louis  D.  Boccardi 
•  j  •  i.  i.  xU  meet  the  day  AP  succession  is  announced. 

Vide  unique  content  they  pedestrians  in  1940  strain  to  read  war  news 

can’t  get  anywhere  else  ”  Teletype  machine  in  New  York  (right). 

When  the  publisher  of  America’s  youngest  major  daily 
takes  over  the  nation’s  oldest  news  cooperative  this 
spring,  succeeding  retiring  CEO  and  President  Louis  D. 
Boccardi,  it’s  Curley  who  will  be  making  the  decisions 
affecting  many  newspapers’  print  and  online  strategies. 
His  challenge  will  be  to  adapt  AP  —  and  its  1,700  U.S. 
member  newspapers  —  to  an  evolving  media  landscape 
and  still  preserve  its  position  as  the  bedrock  of  the 
news  media.  He  also  must  build  on  the  strong  financial 


started 
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foundation  left  him  by  his  predecessor. 

“Under  Lou’s  leadership,  the  AP’s  in  a 
very  sound  financial  position,”  says  Burl 
Osborne,  chairman  of  AP  and  publisher 
emeritus  of  The  Dallas  Morning  News. 
“We’re  very  pleased  with  the  progress 
we’ve  made  there.”  Still,  he  says,  AP  would 
like  to  boost  the  share  of  revenue  coming 
from  nontraditional  sources.  He  has  faith 
in  Curley’s  ability  to  do  that,  even  as  he 
protects  AP’s  core  news  values,  which  he 
calls  “job  one.” 

Those  who  are  eager  to  hear  Curley’s 
vision  for  AP  wall  have  to  wait,  however. 
Curley,  who  takes  over  June  1,  offers  no 
specific  plans  except  to  say  he’ll  begin 
by  doing  a  lot  of  listening.  “I  did  not 
campaign  on  a  platform  and  do  not 
have  a  platform,”  he  tells  E&P. 

Still,  he  says  he’s  excited  about  AP’s 
status  as  the  ultimate  content  provider 
and  the  chance  to  take  it  deeper  into  the 
electronic  era.  Curley,  whose  pre-US4 
Today  career  included  an  editing  stint  at 
the  Norwich  (Conn.)  Bulletin,  knows  first¬ 
hand  that  papers  large  and  small  depend 
heavily  on  AP,  if  for  different  things.  AP 
has  always  provided  superior  content  and 
accurate  information,  he  says  —  and  “I  will 
do  eveiything  I  can  to  continue  that  tradi¬ 
tion  and  make  the  mission  as  vital  as  ever.” 

Many  people  who  worked  under  Curley 
at  USA  Today  describe  him  as  bright, 
energetic,  and  competitive  —  whether 
he  was  pitching  for  the  paper’s  softball 
team  or  pitching  to  sell  more  ads.  “He 
w'as  always  looking  for  another  way  to 
construct  the  newspaper  that  would  make 
more  money  without  obstructing  the 
editorial  integrity,”  recalls  Jim  Gath, 
former  vice  president  and  director  of  ad 
sales.  As  publisher,  Curley  stayed 
interested  in  news  operations,  sometimes 
directly  involving  himself  in  hiring 
decisions.  He  had  a  serious  side,  and 
expounded  on  everything  from  consumer 
confidence  to  the  interplay  of  world 
currencies,  but  equally  relished  the 
chance  to  get  in  on  a  practical  joke,  such 
as  publishing  a  fake  edition  of  the  paper 
for  an  advertising  client. 

Boccardi  says  that  business  acumen  is 
indeed  essential  in  his  successor,  but  “it’s 
important  for  the  leader  of  the  AP  to  be 
able  to  articulate  [its  core  news]  values 
and  protect  them  and  defend  them. ...  It’s 
not  just  enough  to  find  someone  with  a 
first-rate  business  record.” 


Tom  Curley  greets 
attendees  at  the 
American  Society 
of  Newspaper 
Editors  convention 
in  New  Orleans 
April  8  (right). 
Curley  poses  with 
his  favorite  daily 
newspaper  in 
1986,  the  year 
he  is  appointed 
president  of 
USA  Today 
(below). 


'  I  None  of  these  competitors  may 
I  pose  a  serious  threat  to  AP’s 
;  j  dominance  —  but  they  are  nibbling 
■  I  around  the  edges.  Last  year,  AP 
S  responded  by  buying  one  of  them, 

!l^  Capitol  Wire,  a  5-year-old  subscrip¬ 
tion-based  Web  new's  service  covering 
statehouse  news  in  five  states. 

New  delivery  platforms  also  have 
changed  the  way  new's  is  consumed. 
People  at  AP  like  to  call  their 
y  operation  the  world’s  first  Internet, 

I  but  the  sprouting  of  nonstop  news 
1  everywhere,  from  cable  TV  to  personal 
J  digital  assistants,  has  undermined 
I  the  value  of  its  daily  newspaper 
m  report  and  reduced  breaking  news 
^  —  AP’s  raison  d’etre  —  to  a 
commodity.  Meanwhile,  with 
members  demanding  ever  more 
specialty  reporting  to  satisfy  readers, 
covering  the  basics  is  no  longer  enough. 

AP  has  responded  by  making  itself 
ubiquitous,  extending  its  content  to  radio 
and  TV.  Under  Boccardi,  AP  modernized 
its  operation,  including  the  digitization  of 
its  photo  services.  In  1997,  AP  launched  its 
online  breaking-news  service.  The  Wire, 
followed  later  by  its  CustomWire. 

AP  continues  to  gauge  how'  reader  habits 
are  shifting,  both  in  format  and  content,  so 
as  to  better  serv'e  them,  says  Jonathan  P. 
Wolman,  senior  vice  president  and 
executive  editor.  “What’s  attractive  on  the 
traditional  wire  may  not  be  attractive  for 
The  Columbus  Dispatch  readers  who  may 
be  reading  on  their  Palm  Pilot,”  he  says. 

To  better  its  content,  AP  has  added  staff 
in  recent  years  to  bolster  its  statehouse 
coverage,  making  sure  statewide  stories 
often  are  written  to  satisfy  a  growing 
appetite  for  news  about  regional,  not  just 
local,  issues.  AP  also  has  expanded  its 
number  of  bureaus,  assigning  more 
reporters  to  (continued on  page  21 } 


two  decades.  There’s  more  competition, 
for  one  thing. 

Although  most  of  its  revenue  comes 
from  the  financial-services  industry, 
Reuters  has  become  a  bigger  news- 
gathering  force  since  it  went  public  in 
1984,  and  Bloomberg  LLP  has  carved  out 
a  niche  covering  financial  news,  with  an 
army  of  1,200  reporters  worldwide.  Agence 
France-Presse  and  Getty  Images  just 
struck  a  deal  aimed  at  increasing  their 
market  penetration  here  and  abroad  to 
compete  better  with  AP  in  photo  services. 
And  the  likes  of  New’s  Corp.’s  Stats  Inc. 
and  Pinnacor  Inc.  are  making  places  for 
themselves  by  selling  sports  and  stock- 
market  data  to  papers’  online  operations. 

Even  as  editors  rely  on  AP  for  round- 
the-clock  breaking  news  online  and  the 
bread-and-butter  news  from  outside  their 
circulation  areas  that  they  can’t  cover 
themselves,  papers  such  as  the  Milwaukee 
Journal  Sentinel  increasingly  are  using 
stories  from  other  news  services. 


Everybody  wants  apiece  of  pie 

Curley  will  take  over  in  a  media  world 
that’s  changed  dramatically  over  the  last 


I 


12  EDITOR& PUBLISHER  APRIL  21,  2003 


iwwed  I  torandpubllsher.com 


EDITOR  e?  PUBLISHER 


Phone:  1-888-825-9149  ~ 


~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANOPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


ASTROLOGY 


LOOKING  FOR  A  CLEAR-HEADED,  practh 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running,  vvww.planetwaves.net 

ILLUSTRATOR/GRAPHIC 

CUSTOM  ILLUSTRATIONS  FROM  $100 

First  one  is  FREE.  Over  200  artists.  Visit 
dailynewsgraphics.com/ep  (909)  338-3331 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/1909)  929-1169 


-ANNOUNCEMENTS- 


_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/  www.kamengroup.com 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co..  (301)  253-5016 
America's  leading  appraisers  -  Est.  1959 

NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  ^  ^ 
Newspapers'  1 

C'/tt'i  A  our  rcjervnces 
(2I4>  265-9.MM> 

Kickenhachvr  IVfcdia 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

NEWSPAPER  APPRAISERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
John  Szefc,  Northeast/^idwest 
(845)  291-7367 
Doug  Hebbard,  Midwest 
(847)  356-7675 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  Plains/Central 
(913)  897-4790 
Bill  Eubank,  Southwest/South 
(832)  594-8263 
Mike  Bradley,  New  England 
(508)  563-2835 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 

GAUGER  MEDIA  SERVICE.  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales.  Acquisibons,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

NEWSPAPERS  FOR  SALE 

ESTABLISHED  WEEKLY.  GREAT  potential. 
Near  Idaho’s  newest  ski  resort.  All  offers 
considered,  greatweekly@yahoo.com 

For  a  list  of  Properties  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 

NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Crihh  •  Jim  Hicks 
Tom  karavakis  •  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Publication  Brokaraga  A  Appraisal 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 
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NEWSPAPERS  FOR  SALE 


LISTINGS  OF  THE  MONTH 

Group  of  three  county  seat  weeklies  in  Mis¬ 
souri  with  gross  revenues  of  just  over 
$330,000.  SOLD! 

Bi-weekly  in  wealthy,  eastern  high  plains 
community  with  six-unit  press  and  EBITDA 
of  just  over  $280,000.  Exceptional 
property. 

Publisher  just  called  to  active  duty!  Small 
newspaper  company  with  gross  revenues  of 
$265,000-Priced  to  sell  at  only  $185,000. 
Perfect  for  individual  looking  for  instant 
equity. 

If  you  would  like  to  pursue  a  transaction  as 
our  client,  or  if  you  would  like  further  infor¬ 
mation  on  some  of  our  listings,  call  or  write 
for  a  free  listing  newsletter! 
NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON.  BROKER 
P.O.  Box  2001,  BRANSON.  MO  65615 
(417)  336-3457 

OR  E-MAIL:  BROKEREDl@AOL.COM 

NORTH  TEXAS  WEEKLY,  good  demo¬ 
graphics.  gross  with  printing  near  $300K, 
bargain  at  $175K.  Also  others.  Bill  Berger, 
Associated  Texas  Newspapers  (512) 
476-3950.  1801  Exposition,  Austin,  TX 
78703. 

PUBLICATIONS  FOR  SALE 

FLORIDA,  MONTHLY  BUSINESS 

publication,  immediate  cash  flow,  home 
based,  owner  retiring.  Call  (850)  432-0808 
Gibson  and  Associates,  Inc.  (R) 


_ MAIIJIOOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-%56 

NEWSTECJNC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installation 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn331 7@aol.com 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 
Web  Press  Sale 

■TNorldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  Of  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C% 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


-EQUIPMENTS  SUPPLIES- 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses 
(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


ADVERTISING  SERVICES 

AD  REVENUE  RESULTS! 

The  Web  Sales  Coach  empowers  your 
team  to  close  more  sales  THIS  WEEK! 

www.WebSalesCoach.com 
24  hr  Msg  1-800-318-9787  Ext.  2404 

MAKE  AD  REVENUES  S.O.A.R.  in  2003! 
S.O.A.R.  IS  the  new  program  for  maximizing 
people  potential  &  results 
www.TheSOARworkshop.com  24  hr  Msg.: 
l-(800)  318-9787  Ext.  2403 

CIRCULATION  AUDIT 

THERE  IS  AN  ALTERNATIVE! 

Circulation  Verification  Council  (CVC)  is  the 
largest  auditor  of  community  papers  nation¬ 
wide.  Call  for  an  information  kit  and 
noobligation  quote.  (800)  262-6392 

CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
"PRE-PAID  Experts'* 

Horace  Southward/Eric  Southward 
(800)  95D8475»www.metro-news.com 


CIRCUUTION  SERVICES.  INC. 

100%  FTC  telemarketing  rule  compliant  and 
the  leader  in  prepaid  and  auto-pay  subscrip¬ 
tion  sales  since  1990.  We  do  it  all  -  direct 
mail,  interactive  digital  messaging,  customer 
service  overflow  and  much,  much  more. 
Contact  Andy  Orr  at  (888)  343-0470  ext. 
109  to  find  out  how  our  team  of  over  400 
professionals  can  work  for  you. 

www.circulationservices.com 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  (Jualrty  plus 
(Juantity  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


NEWSPAPER 

TELESALES 

LEVIS 

(800)884-9511 

Email:  DickLevis@Telespherel.com 
or 

www.Telespherel  .com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


PRESSROOM  SERVICFIS 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
www.pressroomcleaners.com 


ACCOUNTING 


CONTROLLER 

The  Concord  Monitor,  a  7-day,  22,000  cir¬ 
culation,  privately  owned  newspaper 
located  in  NH’s  beautiful  state  capital,  is 
seeking  a  Controller  to  run  its  business  office. 
An  Accounting  or  Finance  degree  or 
equivalent  experience  required.  CPA  or  ex¬ 
perience  in  a  Controller  role  preferred. 
Email  your  resume  with  salary  requirements 
to  hr@cmonitor.com,  or  forward  by  mail: 
Concord  Monitor,  Fluman  Resources,  P.O. 
Box  1177,  Concord,  NH  03302.  EOE 


ADMINISTRATIVE 


PUBLISHER 

Family-owned  newspaper  group  that  believes 
in  giving  its  publishers  autonomy  has 
opening  at  1 1 ,000-circulation  Southern 
daily.  Must  have  good  track  record  in  meeting 
profit  goals  while  maintaining  editorial 
excellence.  Strong  news  background  a 
plus.  Send  resume  and  salary  history  to: 

Box  3327,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 

PUBLISHER 

Had  enough  of  cities  and  suburbs,  commut¬ 
ing  and  congestion,  pollution  and  sprawl? 
We're  looking  for  a  seasoned  pro  hankering 
for  a  lifestyle  change.  The  Adirondack  Ex¬ 
plorer  is  a  bimonthly  news  magazine  covering 
the  Adirondack  Park.  Our  focus  is  natural  his¬ 
tory,  outdoor  recreation,  and  environmental 
protection.  Offices  in  Saranac  Lake 
village,  minutes  from  lakes  and  mountains, 
best  hiking,  paddling,  ski  touring  in  North¬ 
east.  Publisher  responsible  for  doubling  cir¬ 
culation  to  20,000  and  boosting  advertising 
from  20  to  30  pages.  Will  also  be  key  player 
in  editorial  decisions  and  direction. 

Call  (518)891-9352 
PUBLISHER 

We  are  seeking  a  Publisher  with  strong  ad¬ 
vertising  skills  to  publish  a  daily  and  three 
weekly  newspapers  with  full  production  fa¬ 
cilities  in  central  Illinois.  A  privately  held 
company,  we  offer  excellent  opportunities 
for  advancement  as  well  as  an  excellent 
benefits  package. 

The  successful  candidate  will  have  a  proven 
track  record  in  leadership  and  attaining  ob¬ 
jectives.  Send  resume,  including  salary  his¬ 
tory  to:  Joan  R.  Williams,  Community  Media 
Group,  P.O.  Box  10,  West  Frankfort,  IL 
62896  or  E-mail  to: 

rickiw@neondsl.com 


-HELP  WANTED- 


ADMINISTRATIVE 


MULTIMEDIA  GENERAL  MANAGER 
Reporting  directly  to  the  top  executives  of 
The  Tampa  Tribune,  TBO.com  and 
WFLA-TV,  this  newly  created  position  will 
help  take  media  convergence  to  new  levels 
of  collaboration.  The  MGM  will  manage  and 
lead  the  development,  deployment  and 
day-to-day  execution  of  the  Tampa  Bay  mar¬ 
ket  focused  multimedia  strategy  building 
upon  the  expertise  and  leadership  of  the 
key  players  from  each  operating  unit.  The 
M(JM  will  lead,  manage  and  direct  the  division 
teams  with  an  emphasis  on  audience 
and  revenue  development.  This  position  will 
also  be  responsible  for  managing  strategic 
partnerships  and  productAiusiness  develop¬ 
ment  process  associated  with  a  converged 
multimedia  strategy.  Additional  responsibili¬ 
ties  include  development  of  strategies,  suc¬ 
cess  measures,  and  communication  of  plan 
progress. 

Technical  Skills:  Tenacious  business 
acumen  with  marketing  and  brand  savvy, 
charismatic  leader  with  creative  ideas,  con¬ 
sensus  builder  and  team  player  with  a  track 
record  of  results.  Ability  to  execute 
strategic  plans.  Detail  oriented,  active  lis¬ 
tener  and  continuous  learner.  Documented, 
successful  achievements  in  broadcast,  print 
and/or  interactive  media  required.  News 
production  management  and/or  journalism 
leadership  a  plus.  Minimum  5  years  experi¬ 
ence  in  multimedia  or  news  environment,  in¬ 
cluding  management  experience  in  a  fast- 
paced  deadline-driven  environment  with 
budgeting  and  planning  responsibility.  Profi¬ 
ciency  in  the  MS  Office  Suite  and  HTML. 
Bachelor's  degree  required,  MBA  preferred. 
Please  send  resume  (without  attachments) 
and  cover  letter  to  The  News  Center.  Attn: 
MGM,  202  South  Parker  Street,  Tampa,  FL 
33606,  or  Fax  to  (813)  259-7387  or  E-mail 
to  employment@tampatrib.com.  Candidates 
selected  for  interviews  may  be  asked  to 
provide  work  samples. 

EOE  M/F/DA  Drug  Screen  Required 


PUBLISHERS  and  GENERAL  MANAGERS 
Small,  private  newspaper  company  in  need 
of  Publishers  and  General  Managers  as  a 
result  of  growth.  If  you  are  looking  for  a 
change  where  you  can  make  a  difference  or 
you  are  the  second  in  command  and  want 
to  run  your  own  operation,  we  need  you. 
Our  company  provides  a  decentralized,  au¬ 
tonomous  atmosphere  that  enables  hard 
workers  to  succeed.  We  offer  competitive 
salary  and  incentives  plus  benefits  that  in¬ 
clude  health  insurance,  life  insurance  and 
401  (k).  Please  provide  a  resume  along 
with  salary  history  and  requirements  to: 

Box  3312,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


PUBLISHER'S  POSITION  AVAILABLE 
If  you  are  a  hands-on  person,  this  is  your 
opportunity.  We  are  looking  for  either  a 
up-and-coming  person  or  someone  who 
wants  to  settle  in  and  call  it  home.  We  have 
over  25  publications,  and  are  looking  for 
someone  to  run  one  of  our  weeklies.  Experi¬ 
ence  with  QuarkXPress,  Photoshop,  layout 
and  design  helpful.  Send  resume  and  salary 
requirements  to  Pat  Brown,  Emmerich 
Newspapers,  P.O.  Box  338,  Magee,  MS 
39111  or  E-mail:  mcourier@bellsouth.net 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

ADVERTISING  DIRECTOR 
The  Truth,  a  family-owned  newspaper  with 
circulation  of  31,000  daily  and  33,000  Sun¬ 
day  and  growing  in  Elkhart  County,  Indiana, 
is  seeking  an  Advertising  Director.  Our  can¬ 
didate  will  be  able  to  lead,  tram  and 
develop  ad  staff  and  grow  revenue  in  our 
market,  where  research  shows  a  great  po¬ 
tential  for  significant  and  rapid  growth  in  all 
categories.  Candidate  must  have  sales 
management  experience  including  previous 
track  record  of  increased  revenue  growth, 
ability  to  tram  in  modern  sales  techniques, 
plan  budgets  and  have  experience  with  major 
accounts.  You  will  join  an  energetic 
sales-oriented  executive  team  working  m  a 
fast-paced  environment. 

Please  send  cover  letter  and  resume  to: 
Nancy  Boehm,  Director  of  Human 
Resources,  The  Truth,  421  S.  Second 
Street,  Elkhart,  IN  46516. 

Truth  Publishing  Co.,  Inc.  is  an 
Equal  Opportunity  Employer 


AUTOMOTIVE  SALES  SUPERVISOR 
The  Columbus  Dispatch,  located  m  Columbus 
Ohio,  is  seeking  an  experienced  sales 
professional  to  lead  our  classified  automotive 
sales  team.  Responsibilities  include  su¬ 
pervising  the  daily  activities  of  the  account 
executives,  analyzing  and  assisting  with  ac¬ 
count  problems,  administering  sales  pro¬ 
grams  to  increase  lineage  from  existing  ac¬ 
counts  as  well  as  establishing  new  accounts. 
The  supervisor  is  also  responsible 
for  hiring,  training  and  evaluating 
employees;  and  planning,  assigning  and  di¬ 
recting  work. 

A  minimum  of  5  years  of  sales  experience 
IS  required:  experience  with  automotive  in¬ 
dustry  IS  a  plus;  two  years  of  sales  supervi¬ 
sory  experience  preferred.  Previous  experi¬ 
ence  with  newspaper  advertising  procedures 
and  production  is  preferred.  Candidates  must 
possess  strong  verbal  and  written  communi¬ 
cation  skills  and  the  ability  to 
execute  sales  presentations.  Bachelor's  de 
gree  in  business,  marketing,  sales  or  adver¬ 
tising  is  preferred. 

We  are  an  equal  opportunity  employer  offer¬ 
ing  a  positive  work  environment  with  a  com¬ 
petitive  compensation  and  benefits 
package.  Please  respond  by  sending  re¬ 
sumes  by  fax  to  (614)  461-5565  or  E-mail 
to  jobs@dispatch.com. 


E&P'S  CLASSIFIED 

the  newspaper 
^industry's  meeting^ 
place. 

888.825.9149 


CONSULTANTS  CONSULTANTS 


Build  A  Better  Newsroom 


Garcia  Media  offers  unique,  effective,  and  affordable  staff  and 
management  training  programs  for  publications  of  all  sizes.  To  find 
out  how  our  slate  of  offerings  can  help  sharpen  your  focus,  motivate 
your  staff,  improve  communications  and  teamwork,  and  best  of  all, 

connect  with  readers  and  advertisers,  call  Robyn  Spoto  at  1-800- 
265-0903,  or  email:  info@garcia-media.com. 


tiarcia.media  www.garcia-media.com 


Improve 

your 

profit 

ability 


’)R\\i?n() 


ConsuiUnt* 

premier  neivspapers 
newspaper  companies 
and  associated  industries 

888.408. i898  www.denardoconsulting.ccir. 
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-HELP  WANTED- 


ADVERTISING 


DISPLAY  ADVERTISING  SALES  MANAGER 
The  Cincinnati  Enquirer  has  an  immediate 
opening  tor  a  Display  Advertising  Sales 
Manager.  This  position  is  responsible  for 
leading  and  coaching  a  sales  team  to 
achieve  department  goals.  In  addition,  the 
individual  will  oversee  the  sales  team's  ac¬ 
counts,  increase  the  market  share  of  the 
sales  district  through  well-developed  selling 
initiatives  that  identify  new  business  oppor¬ 
tunities  as  well  as  ways  to  increase 
business  with  current  customers.  This  posi¬ 
tion  will  also  establish  strategies  for  accom¬ 
plishing  objectives  of  the  department  and 
will  train,  coach,  and  motivate  others  to  ex¬ 
ceed  established  goals.  The  Sales  Manager 
IS  expected  to  utilize  market  research  data, 
deliver  quality  sales  presentations  and  train 
the  sales  team  on  selling  the  value  of  En¬ 
quirer's  broad  range  of  multi-media 
products  and  services  including  print, 
onTine,  direct  mail,  and  event  marketing. 

The  qualified  candidate  must  have  over  3 
years  of  proven  successful  sales  manage¬ 
ment  experience.  Media  or  newspaper  ex¬ 
perience  IS  preferred.  A  college  degree  in 
marketing  or  related  field  is  ideal  or  equiva¬ 
lent  work-related  experience.  Superior  or¬ 
ganizational  and  communication  skills  are 
essential. 

Please  submit  resumes  to  the  Human  Re¬ 
sources  Department,  The  Cincinnati  Enquirer, 
312  Elm  Street,  Cincinnati,  OH 
45202.  Fax  to  (513)  768-8210.  E-mail  to 
hr@enquirer.com.  EOE 

RECRUITMENT  ADVERTISING  SUPERVISOR 
The  Columbus  Dispatch,  located  in  Columbus 
Ohio,  IS  looking  for  a  motivated  professional 
to  lead  our  classified  recruitment  advertising 
staff.  In  this  position  you  would 
provide  daily  supervision,  sales  leadership, 
support  and  training  to  the  account  repre¬ 
sentatives  and  support  staff  in  the  depart¬ 
ment. 

Other  duties  include  interviewing,  hiring  and 
training  employees  and  conducting  pertor- 
mance  evaluations.  You  would  also 
generate  creative  sales  promotions  and  rev¬ 
enue  generating  ideas  and  make  sales  calls 
to  help  determine  the  advertising  needs  of 
our  clients.  The  supervisor  also  works  with 
account  reps  on  a  daily  basis  to  resolve 
customer  issues. 

We  are  looking  for  a  candidate  with  excellent 
communication  skills  including  presentation 
skills  and  proven  ability  to  lead,  tram 
and  motivate  others.  This  position  requires 
a  minimum  of  two  years  of  supervisory  ex¬ 
perience  in  a  sales  environment:  Bachelor's 
degree  in  advertising,  business  or  related 
area  is  preferred. 

We  are  an  equal  opportunity  employer  offer¬ 
ing  a  positive  work  environment  with  a  com¬ 
petitive  compensation  and  benefits 
package.  Please  respond  by  sending  re¬ 
sumes  by  fax  to  (614)  461-5565  or  E-mail 
to  )obs@dispatch.com. 

“When  it  goes  wrong,  >ou  feel 
like  cutting  your  throat,  but 
you  go  on.  You  don’t  let  any¬ 
thing  get  you  down  so  much 
that  it  beats  you  or  stops  you.” 

-George  Cukor 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

The  Missoulian,  in  beautiful  Western 
Montana,  is  looking  for  an  aggressive,  crea¬ 
tive  and  competitive  individual  to  become 
our  Retail  Advertising  Manager.  This  position 
reports  to  the  Publisher,  is  part  of  the 
Missoulian  Leadership  Team,  and  has  re¬ 
sponsibility  for  the  Sales/Creative  Service 
Teams. 

The  successful  candidate  needs  solid  lead¬ 
ership,  management  and  communication 
skills  and  a  proven  track  record  of  growing 
revenue  and  increasing  market  share. 

The  Retail  Advertising  Manager  will  be 
called  upon  to  grow  revenue  by  increasing 
active  accounts  and  reducing  churn,  growing 
contract  revenue  and  contracted  accounts, 
and  developing  tactics  for  key  categories  and 
current  customers. 

This  person  will  lead  in  the  professional 
growth  of  the  sales  staff,  and  will  work  co¬ 
operatively  with  the  other  department  man¬ 
agers.  Additionally,  they  must  exercise 
careful  cost  controls,  participate  in  budget 
development,  and  develop  and  implement 
strategies  to  reach  revenue  goals. 

As  a  Division  of  Lee  Enterprises,  Inc.,  we  of¬ 
fer  a  full  benefit  package  and  competitive 
salary. 

Please  send  your  resume  with  cover  letter, 
references  and  salary  requirements  to: 

Bobbie  Engelstad 
Human  Resource  Manager 
The  Missoulian 

P.O.  Box  8029,  Missoula,  MT  59807 

E-mail:  engelstad@Missoulian.com 
Deadline:  April  30,  2003 


VICE  PRESIDENT,  SALES 
PowerOne  Media  is  seeking  a  Vice  President, 
Sales  to  lead  the  organization's  sales 
efforts  while  participating  in  executive  level 
decisions  affecting  the  operations  of  the 
company.  As  a  member  of  the  management 
team,  the  individual  will  be  responsible  for 
sales  planning,  policy,  support,  strategy, 
performance  feedback,  and  developing 
maintaining  sales  related  tools.  Ideal  candi¬ 
date  should  have  extensive  newspaper 
sales  experience,  preferably  in  the  on-line 
area  and  extensive  sales  management  ex¬ 
perience  with  demonstrated  ability  to  devek 
op/implement  successful  sales  strategies 
that  build  market  share.  A  proven  track  rec¬ 
ord  of  exceeding  assigned  sales  objectives 
and  proven  abilities  to  interact  with  Senior 
Executives  within  major  media  companies  is 
required.  Located  in  NY’s  Tech  Valley, 
PowerOne  Media  is  the  leading  provider  of 
online  solutions  for  newspapers,  hosting  the 
largest  online  newspaper  network  in  the 
U.S.  POM  serves  over  1,600  newspapers 
nationwide,  representing  nearly  50%  of  the 
daily  and  weekly  U.S.  circulation.  Forward 
resume  and  cover  letter  to: 

mkosinski@poweronemedia.com 


“Showing  up  is  80  percent  of 
life." 

-  Woody  Allen 


_ ART/GRAPHICS _ 

The  Casper  Star-Tribune,  a  32,500  circulation 
daily  newspaper  located  in  Casper,  Wyoming, 
is  seeking  a  full-time  GRAPHIC  DE¬ 
SIGNER/PAGE  DESIGNER  to  join  its  universal 
desk. 

The  journalist  we  are  looking  for  will  be  able 
to  quickly  design  and  paginate  news  section 
fronts  and  other  pages  and  be  able  to  offer 
creative  ideas  for  delivering  news  that  rein¬ 
force  the  quality  of  the  report. 

Duties  include  quick  turnaround  of  illustra¬ 
tions  and  locator  maps.  Some  headline 
writing  and  copy  editing  skills  necessary. 
Proficiency  in  use  of  QuarkXPress,  Adobe 
Photoshop  and  Illustrator,  and  Macromedia 
Freehand  on  Macintosh  platform. 
Knowledge  of  Lotus  Notes  a  plus. 

Must  be  a  strong  team  player  who  is  quality 
and  detail  oriented.  Minimum  two  years 
graphic  arts  degree  or  journalism  degree. 

Please  send  resume  and  portfolio  to: 

Dan  Neal,  Editor,  Casper  Star-Tribune 
P.  0.  Box  80,  Casper  WY  82602. 
E-mail:  neal@trib.com 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CIRCULATION  DIRECTOR 
The  Daily  Record  is  looking  for  a  circulation 
director  to  manage  all  aspects  of  our  circu¬ 
lation  department.  We  are  a  23,000  7  day 
AM  family  owned  newspaper  in  north  central 
Ohio.  This  person  must  be  knowledgeable 
in  all  aspect  of  circulation,  possess  excellent 
management  skills,  be  exceptionally 
strong  in  sales  and  marketing,  TMC  and 
non  subscriber  publications. 

We  seek  a  person  with  the  ability  to  move 
this  department  forward  in  a  professional 
manner.  We  offer  a  competitive  salary,  ben¬ 
efits,  including  health  and  retirement  and  a 
good  work  environment. 

Please  send  resume  and  salary  requirements 
to  William  C.  McKinney,  General  Manager,  The 
Wooster  Daily  Record,  212  East 
Liberty  Street,  Wooster,  OH  44691  or 
E-mail  this  information  to; 

wcm@dixcom.com 

CIRCULATION  MANAGER 
The  Northern  Virginia  Daily,  Virginia’s  most 
honored  small  daily  newspaper,  has 
opening  for  hands-on  Circulation  Manager  to 
join  our  management  team.  Ideal  candidate 
IS  a  current  No.  1  or  2  circulation  manager 
or  star  district  manager  with  a  proven  track 
record.  Will  direct  all  aspects  of  our  circula¬ 
tion  department.  15,100,  six-day,  AM  prod¬ 
uct.  Strong  leadership  abilities,  excellent 
strategic  planning  and  service  management 
skills  necessary.  Reports  to  GM.  Compen¬ 
sation  package  commensurate  with  experi¬ 
ence.  Excellent  benefits  package.  We  are 
located  in  Virginia's  beautiful  Shenandoah 
Valley,  75  miles  west  of  Washington,  DC. 
Family  owned  for  71  years.  Resume  and 
cover  letter  may  be  E-mailed  to  Elizabeth 
Smoot  at  esmoot@nvdaily.com:  faxed  to 
(540)  465-6153:  or  mailed  to  P.O.  Box  69, 
Strasburg,  VA  22657. 

APRIL  21,2003 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Key  West  Citizen,  a  10,500/12,000 
daily  in  the  Florida  Keys  is  looking  for  a  Cir¬ 
culation  Director  to  grow  circulation  in  a 
hands-on  manner.  This  candidate  will  be  re¬ 
sponsible  for  all  sales,  customer  service 
and  operational  functions  in  a  tourist  driven 
market.  The  successful  candidate  will  have 
progressive  circulation  department  experi¬ 
ence  with  a  small  daily  newspaper,  an  abso¬ 
lute  commitment  to  customer  service,  the 
skills  to  manage  and  motivate  a  team,  ex¬ 
perience  with  TMC  and  non-subscriber  publi¬ 
cations,  and  the  ability  and  drive  to  actively 
sell  newspapers.  The  candidate  will  also 
possess  a  strong  knowledge  base  in  MS  of¬ 
fice  products.  A  competitive  salary  and  ben¬ 
efits  package  is  offered.  For  confidential 
consideration,  please  send  resume  and 
compensation  history  to: 

HR@keysnews.com 
The  Citizen,  Attn:  Human  Resources 
3420  Northside  Drive,  Key  West,  FL  33040 
The  Citizen  is  a  family-owned  company,  an 
Equal  Opportunity  and  Drug-Free  Employer. 

CIRCULATION  MANAGER 
Home  Delivery 

The  Baltimore  Sun,  a  Tribune  Owned  Com¬ 
pany,  is  seeking  an  experienced  Home  De¬ 
livery  Manager  to  join  our  winning  Circulahon 
Management  Team  in  Baltimore,  Maryland. 
This  high  profile  position  will  lead  a  team  of 
managers  in  providing  Legendary  Customer 
Service  to  over  100,0(X)  homes  daily.  Key 
responsibilities  include  daily  distribution  of 
The  Baltimore  Sun  and  its’  partner  publica¬ 
tions,  customer  satisfaction,  financial  plan¬ 
ning  and  budgeting,  contract  administration 
and  the  creation  and  implementation  of  de¬ 
partmental  strategies. 

To  be  considered,  a  Bachelor’s  degree  and 
5  years  related  experience  is  required.  The 
ideal  candidate  will  also  possess  core  man¬ 
agement  and  circulation  knowledge,  excellent 
quantitative  and  analytical  abilities, 
strong  communication  skills,  and  exceptional 
leadership  qualities. 

Compensation  package  includes  a  competi¬ 
tive  salary,  career  growth,  comprehensive 
health  care  benefits,  a  401(k)  program,  tui¬ 
tion  reimbursement  and  more. 

Interested  candidates  should  forward  their 
resumes  and  salary  history  to: 

Tribune@hiresystems.com 
Flease  include  in  the  subject  line: 

TBS/EPM/3015HS 

LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 
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-HELP  WANTED- 


CIRCULATION 


HOME  DELIVERY  MANAGER 
Opportunity  knocks  for  a  dynamic  individual 
to  oversee  the  operations  side  of  a  30, 
000+  Scripps  Howard  daily  newspaper  in 
the  Pacific  Northwest.  The  Sun  is  currently 
searching  for  a  top  position  in  the 
30-members  Circulation  department  with 
150+  contractors. 

An  ideal  candidate  would  be  a  current  circu¬ 
lation  #1  or  #2  at  a  smaller  paper  or  a  star 
district  manager  with  a  proven  track 
record.  If  you  have  an  absolute  commitment 
to  customer  service,  the  ability  to 
work  in  a  team  atmosphere  and  personnel 
management  skills,  we  want  to  talk  to  you. 
The  Sun  offers  a  complete  benefit  package 
including  401(k),  Employee  Stock  Purchase 
and  Adoption  Assistance. 

For  consideration,  please  E-mail  your  resume 
and  cover  letter  to: 

sunhr@thesunlink.com  or  mail  to  The  Sun, 
Attn:  Human  Resources,  545  Fifth  Street, 
Bremerton,  VI/A  98337. 

The  Sun  is  an  Equal  Opportunity  and 
Drug-Free  Employer. 

STATE  ZONE  MANAGER 
A  150,000  daily  and  250,000  Sunday  Gan¬ 
nett  newspaper  located  in  the  Midwest  is 
searching  for  an  ambitious  and  effective 
zone  manager.  Candidates  with  2-3  years 
circulation  experience,  or  equivalent  man¬ 
agement  skills  are  invited  to  apply.  A  strong 
work  ethic  and  desire  to  succeed  are  the 
qualities  most  desired.  We  offer  excellent 
compensation  along  with  commission  and 
benefit  package,  including  medical,  dental, 
life  insurance,  retirement,  401(k)  and  great 
growth  opportunities;  all  in  a  very 
affordable  location.  Employment  is  contin¬ 
gent  on  passing  a  pre-employment,  post  offer 
drug  test.  Fax  resume  with  salary 
history  to  Tony  Ippolito  at  (515)  286-2547 
or  E-mail  to  tippolito@dmreg.com. 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CHAMPIONS  SOUGHT 

The  Post-Standard  of  Syracuse,  NY,  home 
of  the  NCAA  champion  SU  Orangemen,  is 
looking  for  several  high-quality  reporters  to 
join  its  award-winning  staff.  We're  looking 
for  journalists  who  know  how  to  work  a  beat 
for  daily,  enterprise  and  investigative 
stories;  who  have  solid  experience  at  a 
daily  newspaper  and  who  can  write  with  en¬ 
ergy,  style  and  grace.  Send  only  your  best 
stuff  to  Richard  A.  Sullivan,  ME/Staff  Devel¬ 
opment,  The  Post-Standard,  P.O.  Box 
4915,  Syracuse,  NY  13221. 

CITY  EDITOR 

If  you  crave  “holy  cow!"  stories,  desire  to 
help  talented  reporters  write  with  clarity 
and  aspire  to  be  in  an  atmosphere  that  en¬ 
courages  quality,  come  oversee  local  news 
for  a  family  owned  daily  with  the  courage  to 
tell  the  truth.  The  Skagit  Valley  Herald  is  a 
20,000-circulation  daily  an  hour  north  of  Se¬ 
attle  with  big  dreams  and  a  staff  to  match; 
one  of  our  staffers  just  got  hired  by  the  Los 
Angeles  Times.  Learn  more  at: 

www.skagitvalleyherald.com 


EDITORIAL 


COPY  EDITOR 

Connecticut  daily  seeks  copy  editor  for  con¬ 
tent  editing,  headlines  and  paginated 
layout.  Must  be  willing  to  challenge  stories, 
demand  accuracy  and  fairness;  adept  pagi- 
nator  who  can  handle  multi-zone  electronic 
page  layout.  Circulation  includes  all  North¬ 
west  Connecticut.  A  few  hours  from  Boston 
and  New  York.  Send  resume  to  Managing 
Editor,  Republican-American,  389  Meadow 
Street,  Waterbury,  CT  06722. 

Or  Call  1  (800)  992-3232,  ext.  1493 
Equal  Opportunity  Employer 

COPY  EDITOR  needed  to  fill  an  opening  on 
the  13-member  desk  at  the  Watertown  Daily 
Times,  a  32,000-circulation,  morning  daily 
in  Northern  New  York.  We  feature  a  large 
local  news  section  to  cover  three  counties 
and  separate  wire,  features  and  sports  sec¬ 
tions.  A  Bachelor's  degree  is  required  and 
experience  is  preferred.  Send  cover  letter, 
resume  and  work  samples  to:  Bert  Gault, 
executive  editor,  Watertown  Daily  Times, 
260  Washington  Street,  Watertown,  NY 
13601,  or  by  E-mail  to  bgault@wdt.net. 

EDITOR 

The  Daily  Citizen,  an  award  winning  6,000 
six-day  morning  newspaper  in  Searcy,  has 
an  opening  for  Editor,  its  top  news  position. 
Requirements:  newspaper  reporting, 

editing,  pagination  and  management  experi¬ 
ence.  College  degree  required,  but  more 
importantly  a  passion  for  quality  and  integrity. 
Send  resume,  clips  and  salary  history  to 
Jeff  Scott,  Publisher,  c/o  The  (Daily  Citizen, 
P.O.  Box  1379,  Searcy,  AR  72145-1379. 
Or  Fax  (501)268-6277.  EOE 


EDITORIAL 


DESIGN  EDITOR 

The  Watertown  Daily  Times  is  seeking  an 
experienced  designer  and  manager  to  fill 
the  new  position  of  design  editor.  The 
editor,  among  other  tasks,  will  supervise  a 
staff  of  10  paginators,  oversee  design  and 
production  of  feature  sections,  advise  editors 
on  news  section  design  and  maintain  libraries 
of  local  photos,  maps,  charts  and 
graphics.  Applicants  must  liave  experience 
in  print  publishing  design.  Supervisory  expe¬ 
rience  is  desired.  Send  cover  letter, 
resume  and  work  samples  to  Bert  Gault,  ex¬ 
ecutive  editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY  13601 
or  E-mail  bgault@wdt.net.  No  phone  calls. 


EDUCATION  REPORTER 
The  Mobile  Register  -  a  100,000+  Newhouse 
newspaper  on  Alabama’s  beautiful 
Gulf  coast  -  has  an  immediate  opening  for  a 
reporter  to  cover  state  and  local  K-12 
education.  We're  known  for  prize-winning 
enterprise,  energetic  daily  journalism  and 
strong  writing.  We’d  like  to  see  your 
resume  and  clips,  and  learn  about  your  vision 
for  the  education  beat.  Please  apply  to 
Dewey  English,  managing  editor,  P.(D.  Box 
2488,  Mobile,  AL.  36652 


MANAGING  EDITOR  sought  tor  monthly 
earth  science  newsmagazine  published  by 
non-profit.  Oversee  day-to-day  editorial  and 
production  process.  For  a  complete  job  de¬ 
scription,  see  www.geotimes.org. 

Application  review  begins  April  21 


EDITORIAL 


ASSOCIATE  MAGAZINE  EDITOR 
Heifer  International,  a  progressive, 
nonprofit,  global,  sustainable  development 
organization  with  more  than  60  years  of 
grassroots  success  has  the  following 
career  opportunity  on  our  Education  and 
Marketing  Team. 

We  are  seeking  a  dedicated  professional  to 
help  our  magazine  editor  develop  editorial 
content,  assign  stories  and  conceive  art  el¬ 
ements.  Duties  include  writing/editing  arti¬ 
cles,  developing  story  ideas,  assisting  with 
deadlines  and  design  of  the  magazine  and 
filling  in  for  the  editor  when  required. 

The  position  calls  for  an  understanding  of 
and  commitment  to  interpreting  Heifer's 
mission.  Bachelor’s  degree  in  journalism  or 
related  field  (master’s  degree  desirable); 
5-7  years  experience  writing,  editing  and 
producing  materials  for  publication 
required. 

A  successful  candidate  will  possess  public 
relations  experience,  project/people  man¬ 
agement  sirills,  strong  reporting/writing 
skills  and  flexibility.  This  is  an  opportunity  to 
further  develop  a  cutting-edge  magazine 
program. 

Starting  salary  $36K-38K  DOE,  plus 
benefits.  For  more  info  about  our  organiza¬ 
tion,  detailed  job  description,  and  a 
downloadable  application,  please  visit: 
www.heifer.org 

Send  resume,  cover  letter  and  application 
by  May  8th  to:  HR,  Heifer  Int’l,  1015  Louisi¬ 
ana  Street,  Little  Rock,  AR  72202,  FAX 
(501)  907-2820,  E-mail:  jobs@heifer.org. 

Please  mention  that  you  learned  of  this  ca¬ 
reer  opportunity  through  Editor  &  Publisher. 

HEIFER  INTERNATIONAL  IS  AN  EEO/AA 
EMPLOYER  BY  CHOICE. 

MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Cleveland  and  Kansas  City. 
We’re  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 

Denver,  CO  80217 

Obstacles  don't  have  to  stop  you. 

If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

-  Michael  Jordan 


CHECK  OUT 
THE  NEW  E&P 
ONLINE  CAREER  CENTER 

•  Help  Wanted 

•  The  Wall  Street  Journal’s 
Careerjournal.com,  articles  focusing 
on  career  related  topics  (NEW) 

•  Resume  Database  -  Fully  searchable 
bank  of  over  S,00()  resumes  (NF^W) 

The  E&P  Online  Career  Center  will  help 
employers  and  job  candidates  find  each  other! 

WWW.  editorandpublisher.  com 


THE  NEWSPAPER  INDUSTRY’S  .MEETING  PLACE 
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EDITORIAL 


MANAGING  EDITOR  needed  for  progressive 
6-day  PM  daily  in  scenic  northern  Wyoming. 
Hands  on  position  requires  involvement  in 
all  facets  of  a  daily  newsroom  including 
strong  copy  editing,  news  judgment  and  su¬ 
pervisory  skills.  QuarkXPress  experience  a 
plus.  Good  benefits  and  work  environment. 
Send  cover  letter,  resume  and  salary  re¬ 
quirements  to  Carl  Sanders,  Publisher,  The 
Sheridan  Press,  P.O.  Box  2006,  Sheridan, 
WY  82801. 

STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  staff  writers  at  its  papers  in 
Houston,  Ft.  Lauderdale,  St.  Louis  and 
Cleveland.  If  you  understand  the  difference 
between  magazine-style  reporting  and  the 
hurried  fact-finding  of  daily  papers,  if  your 
copy  is  as  much  a  pleasure  to  read  as  it  is 
well  researched,  we  want  to  hear  from  you. 
Qualified  candidates  will  be  able  to  create 
in-depth,  compelling  stories  that  explore  the 
issues,  events  and  personalities  of  their 
community.  New  Times  publishes  maga¬ 
zine-style  weekly  newspapers  covering  local 
news,  politics,  arts  and  music  in  Phoenix. 
Denver.  Miami,  Dallas,  Houston,  San  Fran¬ 
cisco,  Ft.  Lauderdale,  Cleveland,  St.  Louis, 
Kansas  City  and  Oakland.  We  offer  competi¬ 
tive  salaries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and 
clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

The  Gallup  Independent  is  seeking  an  expe¬ 
rienced  MANAGING  EDITOR  to  lead  its  team 
of  professional  journalists.  The  successful 
candidate  will  have  three  years  experience 
as  managing  editor  of  a  daily  newspaper, 
with  a  background  in  reporting.  The  Inde¬ 
pendent  IS  a  17,900  circ.  six-day  afternoon 
daily  located  in  the  beautiful  red  rock  country 
of  Northwest  New  Mexico.  This  position 
is  to  be  filled  as  soon  as  possible.  Applicants 
are  requested  to  mail  cover  letters, 
resumes  and  references  to:  Jim  Tifflin,  Gallup 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305  or  E-mail  same,  (no 
attachments)  to:  gallpind@cia-g.com.  Salary 
DOE,  relocation  assistance  available. 

No  phone  calls,  please. 

Someliwes  our  light  goes  out  but  is 
blown  into  flame  by  another 
human  being.  Each  of  us  owes 
deepest  thanks  to  those  who  have 
rekindled  this  light. 

-Albert  Schweitzer 
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-HELP  WANTED- 


MAILROOM 


POST  PRESS  MANAGER 
Cox  North  Carolina  Publications  central  pro¬ 
duction  facility  in  Eastern  North  Carolina 
has  an  immediate  opening  for  a  Post-Press 
Manager.  This  position  reports  to  the  Director 
of  Operations  and  is  responsible  for  all 
mail  room  production,  shipping  and  receiving 
and  the  commercial  bindery  with  a  total 
of  60  employees,  both  full  and  part-time. 
We  publish  three  daily  newspapers,  11 
non-daily  newspapers  and  commercial  print¬ 
ing.  Mail  room  is  equipped  with  two 
12-into-2  GMA  inserters  in  a  modern 
95,000  sq.  ft.  production  facility.  Bindery 
consists  of  2  Muller-Martini  stitch¬ 
er/trimmers,  two  paper  cutters  and  two 
MBO  folders.  We  are  offering  competitive 
compensation  to  qualified  manager  based 
on  experience.  We  are  a  newspaper  division 
of  Cox  Enterprises  and  offer  excellent  bene¬ 
fits  package.  Please  send  resume  with  ref¬ 
erences  to  Roger  Silvey,  Director  of  Opera¬ 
tions,  Cox  North  Carolina  Publications,  Inc., 
P.O.  Box  1967,  Greenville,  NC  27835. 

E-mail  rsilvey@coxnews.com 
Or  phone  (252)  329-9640 


PRESSROOM 


SUPERVISOR/PRESS  OPERATOR 
Hands  on  Production  Manager  with  8  years 
experience  on  Tensor  or  Goss  or  Harris  4 
Color  to  manage  pressroom.  Good  leader  - 
forceful  and  organized.  Written,  verbal  and 
mechanical  skills.  Good  color  perception. 
Previous  supervisory  experience.  Send  or 
fax  resume  with  salary  requirements  to: 

President,  VIP  Advertising,  Inc. 

215  Oser  Avenue,  Hauppauge,  NY  11788 
Fax:  (631)231-0030 


SALES  &  MARKETING 
CIRCULATION  DEVELOPMENT  MANAGER 
Canton/Akron,  Ohio 

Auto  Mart  Magazines,  the  largest  publisher 
of  free  distribution  automobile  magazines  in 
the  United  States,  is  looking  for  an  experi¬ 
enced  marketing  and  sales  individual  to  assist 
our  current  regional  field  distribution 
staff.  (15  markets-central  United  States) 
*This  individual  will  aggressively  initiate 
new  corporate  alliances  with  local,  regional, 
and  national  retail  outlets  to  distribute 
our  magazines. 

•  Develop  vendor  relationships  and  pricing. 

•  Develop  internal  and  external  marketing 
material. 

•  Develop  regional  statistical  reports. 

We  are  seeking  a  goal  oriented,  self  starter 
to  join  our  growing  publishing  company.  We 
offer  a  comprehensive  benefits  package  in¬ 
cluding  401(k),  medical,  dental,  and  vision 
plans.  Drug  testing  employer.  EOE 
Please  forward  cover  letter,  resume  and 
salary  requirements  to: 

Regional  Manager 
nwright@automartcentral.com 
5946  Mayfair  Road 
North  Canton,  OH  44720 
Fax:  (330)  4934985 
www.automart.com 


SALES  MANAGER 

Auto  Mart  Magazines,  the  largest  publisher 
of  free  distribution  automobile  magazines  in 
the  US,  is  in  search  of  two  highly  talented 
and  experienced  Sales  Managers  to  build 
our  sales  operations  in  the  Milwaukee,  Wl 
and  in  the  Minneapolis/St.  Paul,  MN 
markets.  Auto  Mart  is  the  leader  in 
providing  affordable,  results  oriented  adver 
tising  for  automobile  dealerships. 

•  Leadership,  sales  experience  and  person¬ 
nel  development  skills  are  key  ingredients 
necessary  to  succeed  in  this  fast  pace 
position. 

•Two  to  three  years  of  successful  medial 
experience  is  preferred. 

We  offer  a  comprehensive  benefits  package 
including  401(k),  medical,  dental  and  vision 
plans.  Drug  Testing  Employer.  EOE.  Please 
state  which  location  you  desire.  Please  for¬ 
ward  cover  letter,  resume  and  salary  re¬ 
quirements  to: 

Regional  Manager 
nwright@automartcentral.com 
5946  Mayfair  Road 
North  Canton.  OH  44720 
Fax:  (330)  4934985 
www.automart.com 


-POSITIONS  WANTED- 


_ CIRCULATION _ 

CIRCULATION:  Experienced  professional  in 
SALES  CREW  program  available  in  Zone  2. 
Phone/Fax  (631)588-2735 


DO  YOU  own  or  manage  a  25,000  or  less 
Daily  or  Daily  and  Sunday,  that  has  not  per¬ 
formed  up  to  expectations  from  a 
circulation  view  point?  I  could  be  your  answer, 
I  am  a  15  year  circulator,  versed  in 
all  phases  of  Newspaper  Circulation 
GROWTH!  Willing  to  come  in  as  a  temporary 
solution  and  tram  my  replacement  or  as  a 
career  move.  Respond  to: 

newspapercirculation@hotmail.com 


Editoi<^ 

PIIBL.LSIIER 

Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


EDITOR  &  PUBLISHER  I 
CLASSIFIED  RATES  . 


HELP  WANTED 

Line  rates:  S13.80  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
S149.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 

FEATURES  AVAILABLE 

line  rates:  12.45  per  line,  per  week 
three  line  minimum 
Black  and  white  display  ads 
SI  49.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  S60.00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both 
line  and  display  ads.  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind 
boxes:  S25.00  per  insertion. 

The  identity  of  box  holders  cannot  be 
revealed.  Readers  are  advised  not  to 
send  samples  when  replying  to  blind 
box  ads:  we  are  not  responsible  for 
the  recovery  of  samples. 

DEADLINE: 

Noon  Wednesday  prior  to 
Monday  issue  date 


TOLL  FREE;  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpi'euss@editorandpublisher.com 

MCHELE  MACMAHON 
(  HW  -  CENTRAL  +  WESTERN  US.) 
mmacmahon  @  editorandpublisher.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meetings 
place. 

888.825.9149 


www.edltorandpublisher.com 
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“I  don’t  think  a  grizzled 
newsroom  veteran  could 
choreograph  this  page 
eflFectively.”  —  mike  coleman 

AZCENTRAL.COM 


Azcentral’s 
evening 
shade:  More 
attitude 
means  more 
viewers? 


They  only  come  out  at  night 


Online  newspapers  look  to  draw  nocturnal  visitors  with  a  focus 
on  entertainment,  shopping,  classifieds  —  and  attitude,  dude 


IF  YOU  VISIT  AZCENTRAL.COM  AFTER  6  P.M.  MST,  YOU’LL 

find  a  racier,  more  entertainment-driven  home  page,  with 
hard  news  corralled  into  a  small  holding  pen.  It’s  part  of  The 
Arizona  Republic’s  rollout  of  azcentral@ night,  a  far  funkier 
version  of  the  paper’s  daytime  Web  site.  The  goal  of  the 
Republic,  and  a  growing  number  of  newspapers,  is  to  boost  their 
audiences  at  night,  when  their  Web  servers  get  pretty  lonely. 

On  a  typical  day,  azcentral.com  traffic  begins  to  ramp  up  around 
6  a.m.,  reported  Mike  Coleman,  manager  for  site  presentation/ 
audience  development.  It  peaks  between  8  and  9  a.m.,  and  again 

^  results  in  a  Februarv'  study. 

MORI  found  that  online 
users  want  news  in  the 
^7/}  morning,  entertainment 

jr  information  in  the  early 

jf  evening,  and  classifieds 

and  shopping  info  at  night. 
The  good  news  is  that 
newspapers  already  have 
all  this  content:  They  just 
need  to  rearrange  their  home  pages  to 
showcase  what’s  appropriate  for  each  time 
slot  —  like  TV  programming.  So  at  night, 
when  a  user 
comes  to  your 
he  or  she 
shouldn’t  have 
to  click  through 
three  screens 
to  find  movie  Ka  I 
or 

shopping  info. 

As  Coats  said,  “It  should  he  right  up  Iront.” 

Coleman  suggested  that  papers  have  a 
dedicated  home-page  editor  for  afternoon 
and  evening,  preferably  someone  of  “the 
right  demo  [mid-20s]  and ...  the  right 


personality  for  the  type  of  content  we’ll  be 
featuring  at  night.  I  don’t  think  a  grizzled 
newsroom  veteran  could  choreograph  this 
page  effectively.”  Since  research  shows 
that  consumers  do  a  great  deal  of  online 
shopping  at  night,  azcentral@  night  will 
play  up  its  travel  deals,  shopping  guides, 
and  classified  verticals.  “We  think  a  heavier 
dose  of  serendipity'  —  and  a  looser,  sassier 
attitude  —  will  keep  people  coming  back 
for  more,”  Coleman  said. 

Ditto,  said  Rob  Curley,  general  manager 
of  the  Web  sites  for  the  Journal-World  of 
Lawrence,  Kan.  His  UWorld.com  site 
has  been  taking  features  buried  in  the 
print  edition  and  repurposing  them  for  its 
Sundown  Edition.  “We  rewrite  the 
headlines  and  generally  tiy  to  add  more 
character  and  fun  to  them,”  Curley  said. 

The  lead  story  one  night  was  “Whose 
mascot  can  whip  whose  butt?”  —  a  fantasy 
showdown  between  the  University  of 
Kansas  Jayhawk  and  Duke  University’s 
Blue  Devil.  Not  the  typical  lead  on  a 
newspaper  site,  but  Curley  hastened  to  add 
that  readers  are  given  the  option  of  seeing 
a  “standard 
version”  of 
UWorld.com. 

It’s  a  slightly 
crazy  approach 
that  hopefully 
v^ill  draw  in 
nighttime 
audiences  and 

advertisers.  “What  have  we  got  to  lose?” 
Curley  asked.  “Our  traffic  basically  sucks 
at  night.  Can  it  possibly  suck  any  more?  ... 
Could  something  that  CBS  has  been  doing 
for  years  really  be  that  radical?”  !■ 


at  noon.  The  site  hums 

along  at  an  average  of 

120,000  page  views  an  hour  ,  B  _ 

until  4  p.m.  —  and  then  “we  i 

fall  off  a  cliff,”  he  said.  By  6  \  * 

p.m.,  the  site  gets  only  about  y,'**' 

50,000  page  views  an  hour,  ^^1 

and  by  9  p.m.,  that  number 

drops  in  half  He  said  he  ItyMllil'H 

has  yet  to  see  a  newspaper 

Web  site  “that  doesn’t  have  that  ‘fall  off  a 

clifT  problem  right  as  the  workday  ends.” 

Daytime  is  prime  time  online  for  news¬ 
papers,  “but  they  have  nothing  going  on  at 
night,”  said  Rusty  Coats,  director  of  new 
media  for  Minnesota  Opinion  Research 
Inc.  (MORI)  and  former  editor  of  star- 
tribune.com.  But  it  needn’t  be  that  way, 
insisted  Coats,  who  will  release  research 
next  month  that  supports  the  notion  of 
online  “dayparting,”  the  practice  of  break¬ 
ing  the  day  into  distinct  segments  for  the 
purpose  of  serving  editorial  and  advertising 
content.  The  research  shows  consumers  do 
go  online  at  night  from  home  —  they  just 
aren’t  visiting  newspaper  sites.  The  Online 
Publishers  Association  obtained  similar 
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HAVE  YOU  BEEN  MISSING  OUT  ON  YOUR 


EXCLUSIVE  NEW  ONLINE  BENEFITS  FROM  E&P? 

AS  A  CURRENT  PAID  SUBSCRIBER,  YOU  NOW  HAVE  ACCESS  TO: 


*  Online  Access  To  Current  Issue  *  Updated  Daily  Classifieds 
*  Article  Archive  Database  *  Weekly  Career  Management  Newsletter 


If  you  have  any  questions  about  your  online  account  or  need  assistance  in  setting  it  up,  please  call  us  at 
1-800-641-2030  or  email  our  customer  service  department  at  edpub@editorandpublisher,com 

IF  YOU  ARE  NOT  CURRENTLY  A  SUBSCRIBER.  PLEASE  VISIT  OUR  WEB  SITE  AT 
www.editorandpublisher.com  OR  CALL  1-800-641-2030  TO  SUBSCRIBE  TODAY. 


DISPATCHES 


Only  getting  half  the  picture 

Embedded  photographer feared  his  work  was  'glorifying  war’ 


An  F-18  Hornet  takes  off  into  a  setting  sun:  images  that  were  “stunning”  in  more  ways  than  one. 


BY  VINCENT  LAFORET 

Y  27  DAYS  SPENT  ABOARD  THE 

USS Abraham  Lincoln  aircraft 
carrier  in  the  Persian  Gulf  as  a 
“media  embed”  were  unforgettable:  from 
the  bang  and  shudder  of  a  60,000-pound 
aircraft  being  shot  off  a  catapult  above  my 
bunk  eveiy  morning  at  5  a.m.  to  how'  hard 
the  5,500-plus  souls,  with  an  average  age  of 
21,  w’orked  in  14-hour  shifts,  seven  days  a 
week,  for  more  than 
nine  months. 

One  of  the 
challenges  I  faced  as 
an  “embed”  was  to 
ensure  that  I  was  not 
“in  bed”  with  these 
people  I  came  to 
admire  and/or  the 
Vincent  Laforet  military.  At  times, 

the  challenge  felt  insurmountable. 

We  were,  after  all,  seeing  only  half  the 
picture.  I  could  photograph  a  .TDAM  bomb 
being  assembled,  follow  the  pilots  through 
their  briefings,  show  the  four  munitions- 
crew  members  lifting  the  bomb  onto  a 
Super  Hornet  wing  and  then  the  ballet  of 
planes  navigating  to  their  takeoff  positions 
on  the  4.5  acre  deck.  I  even  managed  to  get 
a  camera  mounted  inside  a  cockpit  for  a 
view  of  the  pilot.  What  I  could  never  do  w'as 
document  w'here  that  bomb  would  fall  and 
the  full  effect  of  each  sortie. 

There  were  no  empty  seats  for  me  to  tag 
along.  I  felt  very  fhistrated  as  a  journalist, 
but  I  understood  that  I  was  documenting  a 


small,  but  significant,  part  of  the  larger 
puzzle.  My  main  concern  was  that  I  was 
producing  images  that  w'ere  glorifting  w'ar 
too  much.  These  machines  of  w'ar  are 
awesome  and  make  for  stunning  images. 

I  was  afraid  that  I  was  being  drawn  into 
producing  a  public-relations  essay. 

Was  I  focusing  too  much  on  the 
incredible  sacrifices  these  sailors  and 
aviators  make  in  their  personal  lives  —  and 
losing  sight  of  the  horrid  effects  of  their 
efforts  on  the  distant  ground?  Was  I 
missing  the  bigger  picture?  I  found  solace 


in  knowing  that  The  New  York  Times  had 
more  than  two  dozen  other  journalists 
covering  other  aspects  of  the  stoiy.  I  came 
to  understand  that  I  w'as  there  to  do  the 
best  I  could  in  documenting  the  events 
that  took  place  on  a  floating  citv-  that  felt 
strangely  removed  from  the  war. 

Ultimately,  after  a  week  and  a  half  of 
photographing  endless  waves  of  aircraft 
soaring  into  the  sunset  skies,  I  decided  my 
time  would  be  best  spent  focusing  on  life 
beneath  the  deck.  1  could  only  photograph 
what  I  could  see  —  and  I  thought  that  the 
people,  not  the  planes,  w'ere  the  stoiy  I 
could  adequately  portray. 

Access  proved  challenging,  but  the 
people  I  met  made  the  effort  worthwhile. 
My  last  week  ended  as  I  w'ent  to  the  “mess” 
to  get  a  plate  of  food  and  heard  singing  in 
the  dishw'ashing  room.  Half  a  dozen  cooks 
were  killing  some  downtime  —  by  singing 
into  their  broom  handles.  I  think  it’s  a  veiy 
telling  moment  that  demonstrates  just  how 
isolated  you  are  from  the  real  world,  not  to 
mention  the  horrors  of  war,  on  a  nuclear 
aircraft  carrier.  (1 

Laforet  is  a  staff  photographer  for  The 
New  York  Times.  He  was  one  of  five 
photographers  for  the  paper  who  shared 
a  Pulitzer  Prize  last  year. 


Vincent  Laforet 
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Lou  Boccardi 
in  1974,  as 
AP’s  executive 
editor:  During 
his  35  years 
with  the 
organization, 
he  has  been 
a  forceful 
advocate  for  a 
free  press, 
credibility,  and 
accuracy. 


Boccardi, 
then  AP  vice 
president  and 
executive  editor, 
interviews 
China’s 
Communist 
Party  Vice 
Chairman  Deng 
Xiaoping  in 
1977.  Behind 
Boccardi  is  Dan 
Bidder,  then 
an  AP  board 
member. 


{continued from  pa^e  12}  cover  youth, 

technology,  family  issues,  business,  and 
arts  and  entertainment  —  usually  by 
shifting  people  on  general  news  beats. 

Last  year,  it  launched  a  Spanish-language 
online  service,  and  now  it  is  looking  at 
the  possibility  of  a  Hispanic-interest 
news  service. 

Boccardi’s  task  was  to  find  the  where¬ 
withal  to  pay  for  all  these  news-gathering 
and  technological  enhancements  without 
raising  members’  rates  faster  than  the 
inflation  rate.  Under  him,  AP  continued  a 
process  of  diversifying  its  revenue  sources. 
Probably  the  one  with  the  biggest  growth 
potential  is  the  electronic  ad-deliveiy  and 
processing  unit,  AP  Advantage,  whose 
roots  date  to  1994.  Others  are  AP  Digital, 
which  sells  content  to  commercial  sites, 
and  AP  Wide  World  Photos,  the  commer¬ 
cial  photo  service.  During  Boccardi’s  reign, 
total  budgeted  annual  revenue  rose  from 
$200  million  in  1985  to  more  than  $500 
million  last  year.  Some  23%  of  AP’s 
revenue  now  comes  from  commercial 
sources,  more  than  double  the  10%  in  1985. 

“What  I  hope  people  will  say  about  this 
time,”  Boccardi  says,  “is  that  we  achieved 
this  diversification  and  modernization, 
and  created  a  new  economic  base,  while 
preserving  all  the  things  that  got  us  here.” 

Tom  Curley’s  sporting  life 

Although  Boccardi  rose  to  AP’s  top  spot 
via  journalism,  Curley,  54,  straddles  both 
the  business  and  the  editorial  worlds. 

Curley  started  out  on  the  journalism 
side,  covering  high-school  basketball,  as  a 
high-schooler  himself,  for  his  hometown 
paper,  then  the  Easton  (Pa.)  Express.  He 
continued  writing  for  papers  throughout 
his  college  years.  His  first  job  after  college 
was  in  1972  as  suburban/night  city  editor 
at  the  now-defimct  Rochester  (N.Y.)  Times- 
Union,  where  he  encountered,  among 
other  rising  stars  in  the  Gannett  Co.  Inc. 
firmament:  Phil  Currie,  now  its  senior  vice 
president  for  news;  John  Quinn,  the  first 


editor  of  USA  Today,  and  Allen  H. 
Neuharth,  who  went  on  not  only  to 
become  Gannett’s  chairman  and 
CEO  but  also  to  found  USA  Today. 

In  1979,  Neuharth  tapped  his 
protege  to  work  on  the  project  that 
would  lead  to  the  creation  of  that 
newspaper.  Curley  eventually 
worked  in  every  department  at 
USA  Today,  becoming  president  in 
1986  and  publisher  in  1991. 

Under  Curley,  USA  Today 
became  solidly  profitable,  with 
2.23  million  copies  in  weekday 
circulation.  He  is  credited  with 
helping  USA  Today  shake  off  its 
“McPaper”  epithet  by  encouraging 
investigative  and  foreign  reporting 
and  writing  with  depth.  He 
“wanted  USA  Today  to  be  some¬ 
thing  that  was  not  only  a  market¬ 
ing  success  but  a  journalistic 
success,”  says  Carolyn  Bivens,  the 
former  Carolyn  Vesper,  who  was 
Curley’s  associate  publisher. 

One  reason  Curley  appears  to  be 
a  good  fit  for  his  new  job  is  this: 
Like  AP,  USA  Today  strives  for  the 
middle  ground.  Its  editorials  are 
juxtaposed  with  opinion  pieces 
that  take  opposing  views.  Most 
recently,  its  coverage  of  the  run-up 
to  the  Iraq  invasion,  and  the  war 
itself,  was  both  wide-ranging  and 
relatively  evenhanded. 

Curley  believed  that,  in  a  con¬ 
verged  media  future,  being  strong 
in  print  wasn’t  enough  for  the 
paper  to  be  a  true  national  brand. 
To  that  end,  he  brought  USA 
Today  quickly  to  the  Net  and  to 
TV,  with  the  launch  of  USAToday- 
.com  and  USA  Today  Live,  a  daily 
newscast  for  Gannett’s  TV  stations 
that  showcases  enterprise  stories 
in  the  paper.  Stations  also  can  go 
live  to  USA  Today  newsrooms. 

He’s  fond  of  calling  the  paper  a 


Recently  released  hostage  Terry  Anderson  gets  a  hug 
from  AP  President  Boccardi  after  arriving  in  New  York 
in  1991  following  6V2  years  in  captivity. 


Boccardi  gives  Fidel  Castro  a  1959  AP  photo  of  Castro 
and  baseball  legend  Jackie  Robinson.  AP’s  CEO  visits 
Cuba  to  negotiate  the  1998  reopening  of  its  bureau  there. 


Boccardi  answers  a  question  during  a  U.S.  House  of 
Representatives  committee  hearing  on  2000  election 
coverage  —  bungled  not  by  AP  but  by  other  media  outlets. 
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The  press  pass 
of  AP  Washington 
Correspondent 
Lawrence  Gobright, 
who  covered 
Abraham  Lincoln’s 
assassination  for  AP 


“network”  that 

feeds  information  H  .  y  _ 

to  various  plat- 

forms  in  an  inevi-  - 

table  move  toward 

convergence  of 

newspapers,  TV, 

and  the  Net. 

USAToday.com  is  in  the  red  as  a  result  of 
the  drop-off  in  dot-com  advertising,  but 
Curley  sees  this  as  a  temporary  state,  as 
losses  are  being  cut  and  advertising  is 
growing  “dramatically.” 

“As  a  businessman,  I  think  he’s  extremely 
sensitive  to  the  editorial  side,  and  as  a 
journalist,  I  think  he  understood  the  need 
to  make  money,”  says  Keith  Cutler,  whom 
Curley  hired  as  publisher  of  USA  Today’s 
only  print  spinoff.  Baseball  Weekly,  since 
renamed  Sports  Weekly. 

Says  AP  Chairman  Osborne,  “The  fact 
that  he  has  presided  over  a  period  when  the 
newspaper  has  growm  cireulation  steadily  as 


the  rest  of  the  industry  is  shrink¬ 
ing  [and  that]  he  has  grown 
revenue  dramatically ...  is  [the] 
proof  in  the  pudding.” 

Curley’s  ascent  at  Gannett  wa 
no  surprise  to  people  who  have 
worked  with  him.  At  the  Times- 
Union,  he  already  was  taking 
business  classes  at  night,  recalls 
Jack  Marsh,  then  a  suburban 
reporter  working  under  him. 

“Despite  his  relatively  young  age  and  limited 
experience,  he  had  a  lot  of  wisdom,”  says 
Marsh,  who  now  directs  the  Freedom 
Forum’s  Neuharth  Center  at  the  University' 
of  South  Dakota. 

Curley’s  long  associations  with  USA 
Today  and  Gannett  made  his  decision  to 
leave  all  the  more  surprising  to  people  w'ho 
know  him.  At  one  time  at  least,  some  saw' 
him  destined  to  run  the  eompany,  as  his 
brother,  former  CEO  John  Curley,  once  did. 
But  some  observers  now'  believe  there  was 
tension  between  Tom  Curley  and  Chairman, 
CEO,  and  President  Douglas  H.  McCorkin- 
dale  that  made  this  scenario  unlikely. 


Teletype  operators  work  at  AP  HQ  in  1923:  The  Teletype’s 
introduction  in  1914  let  AP  switch  from  sending  news  by 
telegraph  to  transmitting  it  by  wire  using  a  keyboard. 


longer  feel  the  frustration  they  did  during 
the  first  Persian  Gulf  War,  when  images 
appeared  on  CNN  long  before  photos 
arrived  over  the  wires,  says  Stuart  Wilk, 
vice  president  of  APME  and  managing 
editor  of  The  Dallas  Morning  Neu's. 

AP  now  lets  new  spapers  co-brand  its 
online  breaking  news  and  sell  ads  in  the 
space  surrounding  text  to  a  greater  extent 
than  before,  says  Patrick  Stiegman,  vice 
president  and  editor  of  Journal  Interactive, 
the  online  division  of  the  Milwaukee 
Journal  Sentinel:  “They’re  starting  to 
understand  the  capabilities  of  this  medium 
instead  of  just  treating  it  as  a  repurposed 
medium.”  CustomWire  still  can  lag  the 
traditional  wire  in  posting  stories,  though, 
and  Stiegman  would  like  the  standard 
packages  to  have  more  bells  and  whistles. 

As  papers  spread  themselves  even  more 
fully  onto  TV  as  well  as  the  Net,  they’ll  also 
look  to  AP  to  bring  compatibility  to  the 
cross-platform  publishing  process,  says 
Gil  Thelen,  executive  editor  and  senior  vice 
president  of  The  Tampa  (Fla.)  Tribune,  a 
pioneer  in  convergence.  Now,  he  says,  “it’s 
not  as  easy  as  anybody  would  like.” 

More  basically,  Curley  will  have  to  figure 
out  how  to  divvy  up  AP’s  limited  resources 
when  technology  and  news  demand  them. 
No  one  wants  AP  to  abandon  breaking  new's, 
but  members  expect  more  than  nuts-and- 
bolts  coverage.  “[AP]  can’t  just  sit  there  and 
say  we’re  going  to  serve  the  news  to  our 
members,”  Martin  says. 

Members  are  not  AP’s  only  clients 


Free  training 

for  your  copy  editors 

Have  your  staff  members  apply 
now  for  an  expenses-paid  training 
institute  for  midcareer  newspaper 
copy  editors,  being  offered  for  the 
third  straight  year  at  one  of  the 
nation’s  best  journalism  schools. 

The  weeklong  seminar,  begin¬ 
ning  July  20,  is  funded  by  the 
John  S.  and  James  L.  Knight 
Foundation.  It  goes  beyond  basics 
to  tackle  a  wide  range  of  subjects, 
using  top  teachers  from  both  the 
industry  and  education.  Most 
costs,  including  lodging  and  air 
fare,  are  covered. 

For  a  schedule  and  an  applica¬ 
tion,  visit: 

www.ibiblio.org/copyed 

If  you  have  questions,  contact: 
Professor  Bill  Cloud 
School  of  Journalism  and  Mass 
Communication 

Campus  Box  3365,  Carroll  Hall 
University  of  North  Carolina 
Chapel  Hill,  NC  27599-3365 
E-mail:  bcloud@email.unc.edu 
Applications  due:  May  15,  2003 


Striking  a  balance  atAP 

When  Curley  takes  over  AP,  he  can  expect 
newspaper  members  to  continue  pressing 
the  cooperative  for  direction  in  boosting 
their  print  readership  and  setting  their 
multimedia  strategy'  even  as  they  themselves 
are  uncertain  how  to  make  their  Web  sites 
v'iable  without  hurting  their  print  editions. 

“AP  will  need  to  be  a  pacesetter,”  says 
Caesar  Andrews,  editor  of  Gannett  News 
Service  and  past  president  of  the  Associated 
Press  Managing  Editors  (APME). 

“Every  editor’s  thinking:  ‘What  should 
we  do  about  sports  agate,  stock  tables,  TV 
listings?’”  says  Ron  Martin,  senior  editor 
of  Cox  Newspapers  Inc.  (and  a  former 
editor  of  USA  Today). 

Members  give  AP  credit  for  improving  its 
technology  and  online  services.  Thanks  to 
modernization  of  photo  delivery,  editors  no 
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Wes  Gallagher, 

—  another  AP  legend, 

leads  press  pack  with 
war-criminal  verdicts 
[  in  Nuremberg, 

Germany,  in  1946. 

He  goes  on  to  serve 
as 

to 

mation  at  home  is 
curtailed.  He  now  says 
press  must  be 
vigilant  against  such 
limits  in  the  name 
securitv'  — 

but  report  responsibly: 
^  “We  should  hold  to  the 

values  that  are  funda¬ 
mental  to  the  country-, 
but  bear  in  mind  there 
are  security  issues 

that  are  vital  to  this  country.”  In  what  he 
acknowledges  is  now-  a  convention-speech 
cliche,  he  says  the  press  needs  to  do  better 
at  building  public  suppxrrt  for  free  speech. 

't  he  outgoing  AP  chief  has  steeped  him¬ 
self  in  journalism  since  high  school,  and  he 
still  remembers  one  of  his  first  lessons  in  the 
importance  of  a  free  press.  Boccardi  was 
editor  of  his  college  paper  at  Fordham 
University  and  took  heat  for  an  editorial  it 
ran  about  a  beer  party  that  got  out  of  hand. 
“What  we  did  was  important,”  he  recalls 
of  his  Fordham  experience.  “We  exposed 
some  things.  Something  happened  —  this 
newspaper  found  out  about  it  and  told  yoit.” 

B(Kcardi  brought  to  AP  a  “sterling 
reputation  for  reliability,  credibilitv’,  and 
objectivity  ,”  says  APME  President  Ed 
Jones,  editor  of  The  Free  Lance-Star  in 
Fredericksburg,  Va.  “That’s  a  very  tough 
act  to  follow,  no  question  about  it.”  But, 
given  USA  Today’s  long  fight  for  business 
and  journalistic  recognition,  it’s  a  good 
bet  Tom  Curley  knows  respect  doesn’t 
come  overnight.  11 

The  news- 

Television 

News 

headquarters 

Ilf  '  ■  London: 

Boccardi 

spearheaded 

ofAPTN, 

the  biggest 
j  international 
video-news 
services. 


Convergence  + 
Internet: 


Seminars  from 
The  Media  Center  at  API 
www.mediacenter.org 

Convergence:  The  Tour:  How 
to  Build  a  Multimedia  News 
Company  (October  21-24) 
Digital  News  Management: 
Strategic  Thinking  for  a 
Multi-Platform  World 
(September  21-26) 

Digital  Revenue  Shock  Tour: 
How  to  Make  Money  on  the 
Internet  (November  4-7) 

Digital  Story  Master  Class: 
How  to  Create  Innovative 
Multimedia  Journalism 
(June  22-26:  December  7-11) 
Internet  Advertising  Zip-Boom- 
Bop  Holy  Cow  Oh  My  God  Ka- 
Ching  Master  Class:  How  to 
Create  and  Sell  Seriously 
Successful  Interactive 
Advertising  (July  8-11) 

Stay  connected  and  ahead  of 
the  pack.  Subscribe  to 
NewsFuture  and 
Cyberjournalist.net. 


any-more,  and  Curley  will  have  to  make  sure 
the  interests  of  its  new  customers  don’t 
collide  with  those  of  its  owner-members. 
Boccardi  tells  the  issue  isn’t  how 
much  AP  relies  on  nontraditional  sources 
financially,  though.  “There’s  a  point  it 
should  not  go  beyond,”  he  says.  “It’s  not  a 
number.  It  should  not  go  beyond  a  point 
where  the  AP  loses  its  focus.” 


A  tough  act  to  follow 

Similar  pronouncements  about  AP’s 
commitment  have  helped  elevate  Boccardi 
to  a  revered  position  in  the  industry-. 
Boccardi,  65,  who  has  logged  35  years 
with  AP,  including  18  as  president,  also  has 
been  a  well-regarded  industry-  voice  for  a 
free  press,  credibility,  and  accuracy. 

During  the  2000  presidential  elections, 
AP  stood  out  by  calling  the  election  count 
incomplete  w  hile  TV  networks  declared 
George  W.  Bush  the  winner.  After  the  9/11 
terror  attacks,  Boccardi  spoke  of  the  dangers 
facing  journalists  in  undemocratic  regions 
and  the  difficulties  in  reporting  the  news 


Contact  us  for  a  custom  program. 
anachison@americanpressinstitute.org 
(703)  715-3318 
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TECHNOLOGY 


CIP  AT  AMERICA  EAST 

European  firms  shine  in  violet  and  ultraviolet,  while  Canada’s 
Creo  thinks  thermal  is  cool  (though  its  spots  are  square) 


BY  JIM  ROSENBERG 

IN  PLATESETriNG’S  ALPHABET  SOUP,  THE  RECENT  AMERICA 

East  conference  in  Hershey,  Pa.,  showed  the  hill  spectrum  of 
exposure  options:  IR,  FD-Nd:YAG,  and  UV. 

Besides  its  software,  Agfa- Autologic  offered  its  APS  3850 
CTP  (computer-to-plate)  imagesetter  with  different  imag¬ 
ing  areas  and  speeds.  Seeing  success  similar  to  that  enjoyed  by  the 
widely  used  film  imagesetter  upon  which  it  is  based,  the  flatbed 
imager  relies  on  frequency-doubling  (FD)  to  green  the  infrared  out¬ 
put  of  a  neodymium-doped  yttrium  aluminum  garnet  (Nd:YAG). 


Agfa’s  new-generation  Polaris  X  cassette- 
or  trolley-loading  platesetters  (including  a 
doublewide  model)  come  with  green  or 
violet  lasers,  the  latter  promoted  as  more 
economical  and  more  productive  —  able  to 
expose  more  than  350  plates  per  hour  (pph) 
in  yellow  safelight.  The  imagers  also  employ 
new  suction  and  three-pin  registration. 

Through  its  own  development  and  deals 
with  other  firms, 
alfaQuest  Tech¬ 
nologies  Inc.  offers 
exposure  at  most 
wavelengths  and 
speeds.  It  recently 
became  the  North 
American  reseller 
of  high-speed 
green/violet 
imagers  from  Germany’s  Krause-Biagosch 
GmbH  (E&P,  March  10,  p.  25),  but  to  Her¬ 
shey  it  took  an  ultraviolet  FasTrak  CTP/C. 

A  week  before  the  show.  The  Clarksburg 
(W.Va.)  Exponent/Telegram  installed  a  UV 
FasTrak.  The  second  of  12  such  systems  to 
be  installed  by  the  end  of  next  month,  it 
requires  no  new  plates,  lighting,  or  pro¬ 
cessor,  images  single  or  double  pages  at 
1016  (75  or  125  broadsheet  plates  per  hour), 
1200, 1270, 1524,  or  1800  dpi,  is  manually 
fed  or  connected  to  a  350-plate  autoloader 
and  slip-sheet  remover,  and  almost  fits  in 
the  same  space  as  e.xisting  film  recorders. 

Similarly,  first-time  exhibitor  Krause 
aimed  for  the  show’s  small  to  midsize 


papers,  leaving  alfaQuest  to  resell  its  faster 
imagers,  said  Newspaper  Product  Manager 
Jorg  Schlenk.  From  a  Milford,  Conn.,  office, 
Krause  offers  the  120-pph  (or  80  panorama 
pages)  LS  Jet  Eco.  Seeing  “enormous 
potential,”  he  called  it  the  “right  time ...  to 
step  into  [this]  market,”  where  it  already 
has  commercial  customers  using  its  inter¬ 
nal-drum  models.  Outside  this  country', 
Krause  has  250 
installed  newspa¬ 
per  platesetters. 

Krause  offers 
its  own  diagnos¬ 
tic,  tracking,  and 
browser-based 
production  mon¬ 
itoring  systems, 
but  the  LS  Jet 
models  function  in  any  work  flow  that  pass¬ 
es  one-bit  TIFF  data.  They  now  occupy  less 
floorspace  than  before  and  have  continual 
compressed-air  mirror  cleaning,  simpler 
mechanics,  improved  plate  loading  and 
transfer,  and  near-uninterrupted  imaging. 

UV  exposure  is  the  sprecialtv’  of  another 
first-time  German  e.\hibitor,  basysPrint, 
with  offices  in  Fairbum,  Ga.  Unlike  others, 
it  uses  digital  micromirrors  to  direct  energ>' 
from  a  nonlaser  source  in  its  UV  Setter  57Z, 
now  in  several  U.S.  dailies. 

At  the  other  end  of  the  spectrum, 
Vancouver,  British  Columbia-based  Creo’s 
U.S.  unit,  in  Billerica,  Mass.,  promoted  its 
square  spots  in  stochastic  screens  thermally 


Enlarged  patterned  halftone  dots  (left)  and  stochastic 
screening  from  scanned  prints  of  the  same  test  form 


imaged  on  its  Trendsetter  News.  “We  see 
the  market  for  CTP  right  now  is  in  smaller 
to  medium-size  newspapers,”  said  Market 
Segment  Director  Paul  Willis.  The  econom¬ 
ics  are  different,  he  added,  where  larger 
papers  make  multiple  plates  from  a  film 
(some  Trendsetter  models  can  exceed  200 
pph  for  12V2-inch-w'ide  pages  or  come  close 
by  imaging  three  such  plates  at  a  time).  i 

Unlike  visible  light  and  ultrav’iolet  CTP,  I 

he  said,  over-  and  underexposure  are  not  j 

issues  with  infrared:  It  either  forms  correct  j 

dots  or  none  at  all.  Thermal  plates  also  i 

need  no  safelighting. 

Creo’s  “Squarespot”  —  a  five-micron  I 

imaging  spot,  not  the  printing  dot  it  creates  1 

—  renders  dot  percentages  more  exactly  by  j 

applying  energv'  more  uniformly  across  the 
beam,  according  to  Willis.  Second-order  | 

stochastic  screening  refines  the  “random” 
placement  of  same-size  dots,  in  contrast  to 
the  angle-patterned  arrangements  of 
halftone  dots  of  different  sizes. 

A  copy  of  The  Bulletin  in  Bend,  Ore., 
showed  thermal’s  “ability  to  render  fine 
detail”  without  patterning  and  to  “subdue 
the  visual  effect  of  minor  misregistration,” 
said  Willis,  adding  that  the  combined  tech¬ 
nologies  aid  small  product  photos  in  ads. 

By  using  many  small  dots,  the  total 
length  of  their  edges  exceeds  that  of  the 
variable-size  halftone  dots  needed  for  the 
same  unadjusted  coverage.  With  mechani¬ 
cal  dot  gain  arising  from  ink  spreading  at 
dot  edges,  stochastic  screening  uses  the 
tone  reproduction  curve  to  remove  some 
dots  to  achieve  the  desired  optical  densitv', 
leading  to  “the  potential  to  save  up  to  20% 
of  ink”  for  a  given  product,  said  Willis. 

For  new'spapers,  according  to  Willis,  the 
greater  value  lies  in  thermal  exposure  than 
in  second-order  stochastic  screening,  the 
smallest  spots  from  which  probably  cannot 
be  adequately  printed  by  their  presses  on 
newsprint.  Creo  recommends  they  go  no 
lower  than  36-  or  25-micron  spots. 

Trendsetters  deliver  stochastic  screening 
in  the  form  of  Creo  Staccato,  implemented 
in  the  company’s  Allegro  raster  image 
processors  (as  at  The  Bulletin)  and  its 
Prinergy  portable-document-format  work- 
flow'  system  (now-  in  the  Newsrun  version 
for  newspapers),  or  from  a  Harlequin  RIP 
using  others’  screening  technology.  The 
St.  Joseph  (Mo.)  News-Press  drives 
platemaking  from  a  Scitex  Brisque  with 
Turbo  stochastic  screening.  Most  Creo  CTP 
sites  do  not  use  stochastic  screens,  although 
Willis  said  The  Free  Lance-Star,  Fredericks¬ 
burg,  Va.,  soon  will  convert  to  it.  D 
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ATOOm  ADVICE  US 
ID  NEWSMPEDUOO 

‘CosmoGirl!'  magazine  creator  crosses  media  with  young  ideas 

BY  DAVE  ASTOR 

CosmoGirl!  magazine  has  built  a  circulation  of 
more  than  a  million  in  just  four  short  years  —  and  its 
editor  in  chief  also  has  plenty  of  newspaper  readers. 

Atoosa  Rubenstein  started  writing  a  King  Features 
Syndicate  column  last  June  that  now  has  about  40 
clients.  Her  weekly  “Ask  CosmoGirl!”  column  in  syndication  — 
like  her  monthly  “Ask  Atoosa”  column  in  the  magazine  —  answers 
questions  about  dating,  friendship,  family,  school,  issues  such  as  the 
Iraq  war,  and  other  topics  of  interest  to  preteen  and  teenage  girls. 


But  tlie  new'spaper  column  is  entirely 
separate  from  the  magazine  one,  using 
questions  from  a  different  pool  of  readers 
that  includes  plenty  of  girls  but  also  some 
parents  and  boys.  “Guys  feel  more 
comfortable  reading  a  newspaper  than  a 
girls’  magazine,”  explained  Rul)enstein. 

Yet  the  columns,  both  done  entirely  by 
Rubenstein,  have  much  in  common.  Self¬ 
esteem  is  the  underlying  issue  behind  ques¬ 
tions  from  many  newspaper  and  magazine 
readers,  and  Rul)enstein  tries  to  make  girls 
feel  l)etter  alwut  themselves  with  conversa¬ 
tionally  wTitten  advice  drawn  from  experts 
and  her  own  experiences.  “When  I  was  a 


girl,  anything  that  could  happen  happened 
to  me,”  she  said.  “I  had  bad  hair,  bad  skin  — 
friends  dumped  me,  my  father 
passed  away,  and  we  had 
money  problems. 

But  with  the  help 
of  her  family  and 
lots  of  hard 
work,  said 
Rubenstein, 

“things  worked 
out  in  the  end”  with 
her  personal  life  and 
meteoric  career.  After 
interning  for  Sassy  maga 


A  teenager’s  take  on  Atoosa 


BY  MAGGIE  ASTOR 
I  am  a  13-year-old  who 
reads  newspapers  only  for 
school  assignments  or  for  articles  about 
subjects  interesting  to  me  —  like  Harry 
Potter  or  celebrities  I  admire.  But 
Atoosa  Rubenstein’s  column  might  make 
me  read  a  newspaper  more,  Ijecause  it 
reminds  me  of  why  I  like  her  magazine. 

CosmoGirl!  is  not  simply  another  teen 
publication  that  lowers  girls’  self-esteem 
as  they  see  pictures  of  perfectly  shaped 


models  and  wish  they  looked  like  them. 
Rather,  it  empowers  girls. 

while  CosmoGirl!  covers  fashion  and 
b>eauty  —  this  is  a  teen  magazine  —  most 
pages  contain  articles  that  can  help 
teens.  For  e.xample,  every  issue  features 
two  stories  about  bad  experiences  read¬ 
ers  survived  in  real  life.  This  is  inspiring 
to  readers.  Almost  2ill  the  teen  magazines 
I  read  have  articles  of  this  sort,  but  the 
ones  in  CosmoGirl!  (http://www.cosmo 
girl.com)  have  a  more  heartfelt  quality 


zine  while  a  political- 
science  major  at  Barnard 
College  and  then  quickly 
rising  to  senior  fashion 
editor  at  Cosmopolitan, 

Rul)enstein  spent  a  whirl¬ 
wind  48  hours  creating  a  .  . 

CosmoGirl!  prototype 
that  the  Hearst  Corp.  liked  so  much,  she 
was  named  editor  in  chief  at  ^e  26. 

“If  I  knew  [as  a  teen]  the  life  I  would 
have  later,  I  would  have  been  happier,”  said 
RuEjenstein,  who  tries  to  convey  in  her  work 
that  the  things  girls  are  dealing  with  now 
can  improve  later.  And  Rutienstein  knows 
what  girls  are  dealing  with:  She  receives 
500  to  1,000  e-mail  messages  a  day! 

The  Iran-bom  31-year-old  —  whose 
family  came  to  the  United  States  when  she 
was  3  —  approached  the  Hearst-owned 
King  aEx)ut  starting  a  syndicated  column. 
Obviously,  her  feature  can  help  attract  girls 
to  newspapers,  but  what  else  can  papers  do 
to  pull  in  these  readers? 

Rubenstein  said  newspap)ers  should 
realize,  among  other  things,  that  “girls 
today  are  very  interested  in  the  world 
around  them  and  how  the  news  affects 
them.”  She  suggested  thej'  include  the 
comments  of  girls  in  all  kinds  of  stories, 

whether  they  be  about  Iraq,  welfare, 
or  other  topics. 

York  (Pa.)  Daily  Record 
Features  Editor  Buffj'  Andrews 
told  E^P  that  her 
new.spaper  buys 
Ask  CosmoGirl!” 
l)ecause  it  “connects 
with  today’s  teens 
and  deals  with  a 
variety  of  issues 
important  to 
them.”  1! 


1  I  also  see  in  the  newspaper  column, 
i  Also,  Atoosa’s  editor  letters  aren’t  the 
I  typical:  “We’re  really  proud  of  this 
I  month’s  issue.  See  page  69  for  spring 
I  beauty  tips.”  Rather,  she  shares  her 
I  experiences  and  how  she  survived  them. 

Through  reading  Atoosa’s  work,  I 
!  had  a  solid  impression  of  her.  I  imagined 
!  her  as  kind,  uphieat,  encouraging, 
j  bubbly,  and  friendly.  When  I  met  her, 
j  she  was  almost  exactly  as  I  imagined.  I 
I  was  not  disappointed.  She’s  also  very 
:  determined.  To  interview  and  see  her 
!  in  person  was  very  exciting! 
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Press  should  ID  those  pushing  the  next  war,  and  on  whose  orders 

Now  THAT  FIGHTING  IN  IrAQ  HAS  BEEN  DECLARED 
all  but  over  and  organization  of  a  new  Iraqi 
administration  is  under  way,  even  those  who 
opposed  the  war  concede  that  it  has  resulted  in  a 
smashing,  if  somewhat  hollow,  victory. 

Somewhat  hollow,  for  several  reasons: 

•  Military  victory  was  never  in  doubt  —  hence  the  outcome 
seems  a  bit  anticlimactic. 

•  Saddam  Hussein  has  not  yet  been  captured  or  indisputably 
killed  —  just  as  we  do  not  yet  know  for  sure  what  has  happened  to 


Osama  bin  Laden. 

•  No  weapons  of  mass  destruction 
were  used  against  U.S.  and  British  forces, 
and  so  far  none  have  been  found  in  the 
wreckage.  That  doesn’t  prove  that  Saddam 
didn’t  have  them,  or  didn’t  plan  to  use 
them  someday,  but  it  does  leave  a  question 
mark  over  the  major  reason 
President  Bush  gave  for  waging 
“preventive  war.” 

•  Iraqi  resistance  was 
remarkably  weak  overall  —  so 
the  Pentagon’s  dire  predictions 
about  “a  threat  to  world  peace” 
or  to  U.S.  security  or  even  to 
Middle  East  stability  appear  to 
have  been  exaggerated. 

•  The  Iraqis’ joy  when  they 
cheered  the  Americans  and 
British  for  freeing  them  from  oppression 
appears  to  have  been  short-lived.  The 
Associated  Press  now  reports  that  “after 
looters  ran  wild”  and  law  and  order  broke 
down  last  week,  “many  Iraqis  turned  their 
anger ...  toward  what  they  saw  as  their  new 
oppressor:  the  United  States  of  America.” 

Worse,  we  do  not  yet  know  what  price 
will  have  to  be  paid  for  this  victory:  Has 
al-Qaida  been  strengthened  by  waves  of 
new  recruits?  What  retaliatory  action 
against  the  United  States  may  already  be  in 


the  works  —  or  in  the  fertile  minds  of 
terrorists? 

Yet  many  news  organizations  are  now 
recalling  reporters  from  Iraq,  when  it  may 
well  be  that  this  story  has  only  begun. 

For  one  thing,  even  immediate  terrorist 
action  may  be  less  important  than  the 

general,  long-term  reaction  of 
the  Muslim  world.  A  victorious 
Western  army,  equipped 
with  the  latest  technology,  is 
encamped  in  the  heart  of  that 
world  —  and  it  would  be  a 
foolish  citizen  of  any  Middle 
Eastern  nation  who  now 
believes  that  army  could  be 
stopped  from  doing  what  it 
wants  to  do,  or  going  where  it 
wants  to  go.  How,  for  instance, 
are  Iraqis  or  any  other  Muslims  likely  to 
react  to  that  picture  of  victorious  American 
generals  sitting  in  a  half-circle  in  one  of 
Saddam’s  palaces? 

Those  who  supported  the  war  eftbrt  and 
drove  it  to  victory  —  from  President  Bush, 
Vice  President  Dick  Cheney,  and  Defense 
Secretary  Donald  H.  Rumsfeld  on  down  — 
could  hardly  be  expected  to  refrain  from 
wondering  “What  next?”  now  that  Iraq  as 
a  “threat”  is  out  of  the  way.  Indeed,  that’s 
already  the  subject  of  much  speculation  in 


the  press.  With  a  triumphant  army  already 
on  the  scene,  with  perceived  enemy  states 
on  either  flank  —  Iran  to  the  east,  Syria 
to  the  west  —  and  with  the  dream  of  a 
democratic,  pro-American  Middle  East 
still  very  much  alive  in  Washington,  why 
not  move  on  to  another  objective  that 
might  bring  the  dream  closer  to  reality? 

In  this  view,  there  should  be  no  military 
difficulty  —  though  the  reaction  of  the 
Muslim  world  might  be  new  and  greater 
rage.  And  there  needn’t  be  even  the  pre¬ 
tense  of  seeking  United  Nations  approval, 
since  the  forces  are  there  and  ready. 

To  go  down  this  path,  however,  would 
contradict  every  protestation  from 
Washington  that  the  United  States  had  no 
goal  in  the  Middle  East  other  than  the  end 
of  Saddam  Hussein’s  regime  and  the 
elimination  of  his  weapons  of  mass 
destruction.  Such  an  enlarged  war  also 
would  confirm  the  still-nascent  idea  that 
the  nation  is  ready  to  use  its  unparalleled 
military  power  to  achieve  its  goals  in  the 
world,  thus  sacrificing  its  long  tradition  of 
opposition  to  aggression  and  its  history 
of  working  within  the  family  of  nations. 

Armed  attack  on  another  Middle 
Eastern  nation,  however  logical  it  might 
be  portrayed  —  by  those,  including  some 
in  the  media,  who  turned  a  war  to  rid 
Saddam  Hussein  of  weapons  of  mass 
destruction  into  “Operation  Iraqi  Freedom” 
—  would  launch  another  undeclared 
presidential  war  based  on  the  tenuous 
strength  of  a  congressional  resolution,  in 
open  defiance  of  the  constitutional  require¬ 
ment  that  only  Congress  can  declare  war. 

Besides,  what  kind  of  democracy  can  be 
imposed  at  the  point  of  a  gun?  Surely,  it 
would  be  better  to  see  what  happens  to 
that  scheme  in  Iraq  before  tiying  it 
somewhere  else. 

In  fact,  the  prospect  of  a  continued  war 
seems  so  improbable,  so  contrary  to  the 
idea  of  America  as  the  cradle  and  defender 
of  liberty,  that  the  only  reason  for 
discussing  it  is  the  continuing  speculation 
that  Syria,  most  likely,  might  be  next.  All 
that  talk  has  to  start  somewhere  —  and  if 
the  press  continues  to  propagate  it,  the 
public  has  a  right  to  know,  from  the  press, 
who  says  so,  and  with  what  authority.  11 

Wicker  was  an  Op-Ed  columnist  for  The 
New  York  Times  from  1966  to  199L 
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Office  of  National  Drug  Control  Policy  'Monitoring  ttie  Future  study.  December  2002,  University  of  Michigan 


WE’VE  HIT  OUR 


LOWEST  POINT  IN  A  DfCTDE. 


Thank  you. 


Thanks  to  the  support  ot  corporate 
America,  we  re  winning.  Research  shows 
that  drug  use  among  young  teens  is  at 
the  lowest  level  in  a  decade.'  The  National 
Youth  Anti-Drug  Media  Campaign  and  the 
long-standing  efforts  of  local,  state,  federal, 
public  health  and  other  org.mizations  have 
helped  to  make  this  happen. 

The  assistance  from  the  campaign’s 
corporate  partners  over  the  last  five 
years  has  been  invaluable.  From  media 
companies  to  manufacturers  to  retailers 
—  all  have  stepped  up  to  the  challenge. 

You’ve  donated  more  than  a  billion 
dollars  in  advertising  time  and  space, 
promoted  drug  prevention  in  your 
retail  locations,  and  created  workplace 
programs  to  educate  employees  on  how 
to  keep  their  kids  off  drugs. 

You’ve  developed  innovative  marketing 


efforts  and  youth  promotions  to  reach 
kids  and  parents  in  une.xpected  —  and 
effective  —  places.  You’ve  lent  your  creative 
talents  for  commercials  and  print  ads 
through  the  Partnership  for  a  Drug-Free 
America  and  the  Ad  Ciouncil.  And  voti  ve 
supported  and  joined  local  anti-drug 
coalitions  —  working  with  law  enforcement 
and  community  leaders  to  really  make  a 
difference  in  vour  own  neighborhoods. 

Nobody  made  you  do  it.  It  was  a  choice 
that  each  individual  organization  made. 

For  vour  time  and  vour  talent,  vour 
hard  work  and  financial  generosity,  the 
Office  of  National  Drug  Control  Policy 
sincerely  thanks  you. 

F'or  vour  part  in  our  ongoing  fight 
to  save  countless  kids’  lives  from  the 
destructive  effects  of  drug  abuse,  no 
amount  of  thanks  will  ever  be  enough. 


theantidrug.com 


Give  your  readers  an 
all-access  pass  to 
Entertainment  News. 


It's  all  here.  The  world's  most  comprehensive  entertainment 
news  coverage  is  now  available  exclusively  from  Reuters. 


Billboard 


Get  your  ticket  to  the  best  entertainment  news  available  from 
Billboard,  The  Hollywood  Reporter,  Backstage  and  Reuters. 
Attract  a  wider  audience  and  increase  your  advertising  sales 
by  bringing  your  readers  inside  the  world  of  show  business. 
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Contact  us  for  more  information. 

East  Coast:  Daniella  Franchin  -  646  223  4358 
Central  US:  Abby  Williams  -  703  471  2214 
West  Coast:  Mike  Dehm  -  415  677  2550 
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